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Sell “The Working Man” as 
a Bis and Important Show 


In the words of Trade Paper and Newspaper critics, “‘ ‘The 
ing Man,’ is one of the best Box Office Babies lamped in 


ly a year, with George Arliss at his greatest best.” 
x x ok 


You can’t go too strong in selling this picture as the 
best Arliss production with the star in a down-to-earth, universal 


appeal role. 
x xk a 


Set up “The Working Man” as a BIG SHOW, selling the entire 
picture rather than depending upon individual situations. Your ads 
should reflect the bigness and importance of “The Working Man,”’’ 


and should be aimed at the masses. 
x x x 


The picture broke all records in its opening at Radio City 
Music Hall, the largest theatre in the world. Feature this strong 


sales point in your ads and in your lobby displays. 
x ok x 


Because the picture is one of great mass appeal, we strongly 
urge that you go in for greater exploitation and ballyhoo than you 


have on any other Arliss picture. 
GEORGE ARLISS * * * 


appearing in 
“THE WORKING MAN” 
Cut No.1 Cut 30c Mat roc getter. 


A big posting campaign will prove a most effective business 


rr ee aaa, 
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Directed by John Adolfi 20% 
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as bad. 

Reeves decides that something is 
wrong at their factory and manipu- 
lates it so that he is invited to 
their Hartland home where he is 
looked upon as a sort of doddering 
fool. He visits the factory and 
sees that everything is wrong. He 
suspects Pettison, the manager, of 
treachery. He tries to buy the fac- 
tory secretly through an attorney 
for $1,250,000, although he knows it 
isn’t worth that sum, and is refused 
by Pettison. 

Tommy, who is unable to get all 
the funds he needs from his trustees, 
hits upon the plan of having Reeves 
appointed a trustee, believing he 
can get anything out of him that 
he wants. Reeves has identified him- 
self to Judge Larson, who gives him 
full control, the children having 
signed a paper without reading it. 

Reeves immediately clamps down 
the lid. Tommy and his sister, 


strides their factory is making, he 
begins to believe it is all his doing. 
He suggests to Reeves, in a letter, 
that he stay away and let him handle 
the business entirely as it needed 
younger blood. This angers Reeves. 
So he gets Tommy to launch a cam- 
paign that causes a big slump in the 
Reeves’ business. 

Benjamin and Jenny have fallen 
in love. But one day he finds out 
who she is and thinks she is spy- 
ing on their methods. He is terribly 
eut up. Jenny quits and returns 
home. Benjamin goes after her and 
finds his uncle at the house. Tommy 
and Jenny are astounded to learn 
who Reeves is and to find he has 
been fighting his own factory. Jenny 
says she will not continue to fight 
Benjamin as she loves him, and Ben- 
jamin does not want to fight Jenny 
and Tommy. 

Reeves suggests that they merge 
which makes everyone happy. 
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“The Working Man,” 
Story of Big Business 
Has George Arliss 


George Arliss, beloved by theatre- 
goers the world over, has found the 
perfect role in his latest picture, 
“The Working Man,” a Warner Bros. 
feature witch “Opens 25.4.5 ee 
at the Theatre. 

It is a highly spiced comedy drama 
of American business and youthful 
folly in which the star appears as 
a short-tempered, soft hearted cham- 
pion of “big business” who steals 
time from his own affairs to 
straighten out the lives of the or- 
phaned children of his former 
strongest competitor. 

Slightly reminiscent of “The Mil- 
lionaire” but boasting a more dram- 
atic story and even finer produc- 
tion values and cast, “The Working 
Man” is said to furnish Arliss with 


~-his most human role in a story that 


is timely and contains wide mass 
appeal. 

As “Reeves,” grumpy bachelor 
head of a great manufacturing con- 
cern, who goes fishing for a vaca- 
tion only to find that the expedi- 

tion leads him 
| into the most 
poe busi- 

ness ‘battle of 
is 


wood, displays 
all the quali- 
ties that have 
made him recog- 
nized as the 
remost actor 


eFORCE ARLISS 


» T@preve wavw 

| a east of all- 

eatured in the prin- 

role as the gay 

z orphan. Miss 

ler own right in 

uv pretures, who eredits Mr. Ar- 

ss in part for her “discovery,” is 

aid to have jumped at the chance 

to play her second role opposite Ar- 

liss, even though in a supporting 
part. 

Hardie Albright, another excellent 
actor who has appeared in other 
Arliss pictures, has his first sympa- 
thetic role in a long time, as the 
‘sve interest opposite Miss Davis. 

, Farrell MacDonald has a fine part 

; Arliss’ fishing companion while 

ordon Westcott supplies the men- 
ace. 

A promising newcomer to the 
screen, Theodore Newton,  red- 
headed young actor from New York, 
' has an important role as brother to 
Miss Davis. He showed such prom- 
ise in “The Working Man”, that he 
has been signed by Warner Bros.’ 
studios to a long term contract, even 
before the Arliss picture was re- 
leased. 


an original story by Edgar Franklin 


your 2nd story 


George Arliss In 
“Working Man” Offers 
Poor-Business Gure 


George Arliss, as the star of “The 
Working Man,’ the Warner Bros. 
production which comes to the 
Se eee Theatre 
next, offers some theories for the 
restoration of business, which are 
workable and eminently sound. The 
actor, as a shoe manufacturer, faced 
with the management of the fail- 
ing business of his late rival, with 
violent conviction, tells the sales 
force what is needed to put the busi- 
ness on a sound basis. Here are 


(Arliss Enjoys His 


_ ‘fa wealthy business man, masquer- 
“The Working Man” is based onjades 
| 
the screen play being by Char! a 
Kenyon and Maude T. Howell. = | 


In Coming Arliss Hit 


George Arliss and Bette Davis in “‘The Working Man,” 


the Strand Friday. 


coming to 


This is the picture in which George Arliss’ role 


is said to be of the type he has never before portrayed and one that 
will offer a delightful surprise to his multitude of fans. 
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If fate had intervened to inter- 
rupt the career of George Arliss as 
an actor, he could probably have 
made a name for himself in the 


business world. 
There is no other kind ,of a Fete} 


_ he does that Of 
“He partieu 


cea man. i 
to play the part of one ” caver Gaa 


business man. 
“He had such a role in “The Mil- 
lionaire.” It is on record that he 
enjoyed making that picture as much 
or more than any that preceded it. 
He portrayed business genius in the 
role of “Alexander Hamilton,” and 
he followed that recently with a 
part which made him one of the 
world’s successful financiers in “A 
Successful Calamity.” 

He has another such role now, 
a role more than slightly remin- 
iscent of the first American business 


‘man part in “The Millionaire,” in 


his latest Warner Bros. picture, “The 
Working Man,” which comes to the 
Theatre on .... 
It was obvious 
throughout the making of the pic- 
ture that he was enjoying himself 
immensely. 

“The Working Man,” based on a 
story by Edgar Franklin and ad- 
apted by Charles Kenyon and 
Maude T. Howell, is a delightful 
comedy drama in which Mr. Arliss, 


as a small town fisherman in 
ywrevent e ruin of the 


er of a woman he had 


his lines in the highly dramatic 
scene; a scene which Arliss vivifies 
by his art: 

“You can’t run a business by lying 
down on the job. When a business 
is running down, that’s when you’ve 
got to spend money. You’ve got 
to advertise. You’ve got to use 
better material ‘than you’ve ever 
used before. You’ve got to have a 
hundred salesmen where you used 
to have fifty — you’ve got to fight 
competition. You’ve got to look 
around and find out who is your 
biggest competitor and go for him. 
Well, from now on gentlemen, your 
middle name is Wellington and this 
is the Battle of Waterloo. And if 
the manager takes my advice, he’ll 
double your expense allowance and 
buy you each a new hat!” 


: for George Arliss than star in my 


your Ath story 


Bette Davis Drops 
Stardom to Appear 
With George Arliss 


Bette Davis, the petite Warner 
Bros. player, who was recently ad- 
vanced to stardom, will next ap- 
pear in the leading feminine role 


Lopposite George Arliss in “The Work- 


ng Man, ” which of at the .... 


ae — 


Peas would rather be leading ‘ns 


own right,” declared Bette. “At 
least for the present. There is no 
school for a young player equal to 
working in a picture with this great 
stage and screen star. I can learn 


more in one picture with him thai 


in a dozen with someone else. ; 
Miss Davis first received scree 
recognition in the George Arliss pic- 
ture, “The Man Who Played God,” 
which was released about a year 
ago. Since then she has risen rap- 
idly to starring roles. In “The 
Working Man” Miss Davis is the 
sweetheart of Hardie Albright, who 
also owes much of his advancement 
on the sereen to Mr. Arliss. 
Albright was first selected by Ar- 
liss to play a role in “A Successful 
Calamity.” Bette and Albright have 
played together before, however, in 
the Barbara Stanwyck picture, “So 
Big.” In the latter picture he is a 
rejected lover, while in “The Work- 
ing Man”, he finally wins the fair 


lady’s hand. 


Bette Davis 


She appears for a second time with 
George Arliss, who is credited with 
having discovered her unique dram- 
atic talent. Last seen with Mr. Ar- 
liss in “‘The Man Who Played God,” 
she is now featured in “The Work- 
ing Man,” the star’s new Warner 
Bros. film coming to the Strand. 
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How Makeup Artist 
Built Wrist Wound 
For George Arliss 


Making beautiful women more 
beautiful and dyed-in-the-wool vil- 
lains more villainous are not the 
only tasks presented to a _ studio 
makeup department. They have a 
limitless number of little things to 
do too, important little things which 
the audience never thinks about as 
being important, but yet vital to 
a picture’s realism. 

In “The Working Man,” a War- 
ner Bros. picture starring Mr. 
George Arliss, which comes to the 
Theatre on 
, the actor is ap- 
ae wounded = a flying bottle 
during a drunken brawl. The glass 
breaks against his wrist and makes 
an ugly wound. It is all a part of 
the story and the resulting wound 
is a necessary incident in the plot. 

Sears are common in the life of 
the makeup artist. An open wound 
is less often shown on the screen, 
but because the one received by Mr. 
Arliss receives attention in turn by 
Bette Davis acting as an emergency 
nurse, it had to be constructed on 
his wrist. Nose putty and transpar- 
ent fish skin with coloring matte1 
were used. A bump the size of a 
walnut was built up on the sup- 
posedly injured wrist. This was then 
laid open with a knife, the coloring 
inserted and a realistic injury was 
ready for the screen. 

The whole affair had to be care- 
fully constructed so that it would 
not come off in the hot water which 
Miss Davis uses to bathe the injured 
wrist. It was one of those little 
jobs which had to be well done be- 
cause if the wound didn’t look real 
the story following it wouldn’t seef 


- Bette es) ——— 
genue role with Mr. Arliss in “The 
Man Who Played God,” is his lead- 
ing lady, while Hardie Albright, 
the juvenile lead in “A Successful 
Calamity,” has a similar part in the 
current picture. Gordon Westcott, 
odore Newton and J. Farrell 
ld. also have important roles 
Att ttvegtrong cast. 

The story by Edgar Franklin, ad- 
apted by Charles Kenyon and Maude 
T. Howell, is a stirring comedy ro- 
mance along the type of “The Mil- 
lionaire.’” John Adolfi directed. 


your 6th story 


George Arliss Steps 


Out of Character in 
“The Working Man” 


George Arliss in an orgy? Ridicu- 
lous. 


George Arliss at a bar, drinking 
with young women. George Arliss 
gambling — and winning. George 
Arliss in a free-for-all drunken 
brawl. No one ever expected to 
see such “carryings on” on the 
screen. 

But in his latest Warner Bros. 
picture “The Working Man,” movie 
fans will see just that when it comes 
to the sereen of the 
Theatre NOXt. ~- otra Oe 


Tt is small. wonder that the Vis- 
count Lee of Fareham, titled Eng- 
lish soldier and statesman, who was 
visiting Mr. Arliss on the set, was 
amazed. /It was, Mr. Arliss hastened 
to explain, all a part of the story. 
Even so Lord Lee’s astonishment was 
still evident as he watched Arliss 
playing bridge for stakes, Arliss 
with a champagne glass playing 
tipsy in front of a group of frankly 
potted young people and urging them 
on to have a good time. 

It is the first time Mr. Arliss has 
made such a scene for the screen. 
Never before has the actor been a 
party to the delinquencies of the 
younger generation, even in cellu- 


picture. 


loid. Never before has Arliss taken 
a part in a “high life” scene in a 


your /th story 


immaculate Arliss, 
Disheveled for His 
Latest Screen Role 


It is a new and somewhat dis- 


heveled George Arliss, usually so im- 
maculate, who appears in the War- 
“The 
Man,” which comes to the screen 
of the Theatre 


ner Bros. picture, Working 


For George Arliss let his hair 
grow for six weeks before beginning 
In the 
story, a long fishing trip is inter- 
rupted by a chance to do an old 


work on the production. 


friend a good turn in disguise and 
the seedy appearance of the char- 
acter Mr. Arliss portrays, is the dis- 
guise. 

Ordinarily, Mr. Arliss, while in 
Hollywood, has his hair trimmed 
every two weeks by the studio bar- 
ber. With four weeks of extra 
growth and a careless combing, the 
usually sleek Arliss head was 
changed to a rough grey thatch. No 
wig or hair piece was necessary to 
complete the makeup. For home 
use, Mr. Arliss combs the same hair 
tightly to his head and appears 
fairly normal. 

“The Working Man” is a delight- 
ful and highly entertaining comedy 
drama in which Mr. Arliss, a 
wealthy manufacturer, masquerades 
as a small town fisherman in order 
to save from ruin the children of 
the man who had been his bitterest 
rival in both business ,and.loye. 


A notable supporti east: in- 
eludes Bette Davis as | _ leading 
lady, Hardie Albright : in: juve- 


nile lead, Gordon Westcott,” Thee 
rdo6re Newton and J. -Farrell uf 


Donald. The sereen vlav ‘by di 
sLaUude...... . oe 


story by Kd 
lin ana—..ected by Joh 


your 8th story 


George Arliss Is 
No Izaak Walton 


Believe it or not, George Arliss, 
who is said to give an excellent im- 


itation of an expert fisherman in 
his latest Warner Bros. picture, “The 
Working Man,” which comes to the 
iG eee er eee ea Theatre, next 

, never actually 
did any fishing in his life. He 


looks and acts the part of a fisher- 


man to perfection, even to the rough, 
wrinkled old clothes he wears, but 


that is as close as he comes to being 
an Izaak Walton. 


He knows nothing about ‘rods or 
reels, hooks or bait. Even the fish 
he catches in “The Working Man” 
are synthetic. 

On the other hand, Director John 
Adolfi, who guided Arliss through 
the new picture, is an ardent angler 
and under his expert guidance the 
star gives an excellent impersonation 
of a fisherman who enjoys fishing. 

J. Farrell MacDonald, the other 
fisherman in the picture, is also ex- 
pert with the rod and reel and be- 
tween MacDonald and Adolfi, they 
worked long and earnestly to in- 
terest Mr. Arliss in the sport. 

They did not succeed. Mr. Arliss 
will eat fish but he won’t catch them. 
Not even for his latest picture, 
which is a delightful and highly en- 
tertaining comedy drama, in which 
Mr. Arliss, a wealthy manufacturer, 
masquerades as a small town fisher- 
man in order to save from ruin the 
orphaned children of the man who 
had been his bitterest rival in both 
business and love. 

Others in the cast include Bette 
Davis as his leading lady, Hardie 
Albright in the juvenile lead, Gor- 
don Westeott and Theodore Newton. 
The screen play by Charles Kenyon 
and Maude T. Howell is based on 
a story by Edgar Franklin. 
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Prepared Review 
George Arliss Magnificent 
in His Most Human Picture 


Timely Dramatic Story Presents Arliss In Rare Form 
In Role Every Movie Fan Will Adore 


Theatre is grand entertainment; a vibrant story with 
George Arliss at his sparkling best, in a real and in- 
spiring story — expertly directed, beautifully cast with a fast 


eal Br WORKING MAN,” which opened at the 


tempo that never lags. 


“‘The Working Man”’ is easily George Arliss’ greatest 
and most down-to-earth picture which carries a tremendous 


appeal for every type of movie fan. 

It’s a human, timely, dramatic 
story. Never have we seen George 
Arliss to better advantage. Not even 
excepting his exquisite “Disraeli” 
or his enormously popular “The Mil- 
lionaire.” The picture received the 
most spontaneous and enthusiastic 
applause that this writer ever 
heard in a motion picture theatre. 
That should give you a fair idea of 
what a grand piece of motion pic- 
ture entertainment is in store for 
you when you go to see “The Work- 
ing Man” as you surely must do. 


A New Arliss 


Especially entertaining it is to see 
George Arliss after a period of 


sedate, dignified characterizations, 
kicking up his heels, wearing 
wrinkled clothes, taking part in a 
drunken orgy, with his hair badly 
mussed and ... actually appearing 
bare-foot. In ‘‘The Working 


Man” George Arliss portrays with 
every nuance, an irascible highly 
successful business man, as_ senti- 
mental as he is short tempered, who 
starts off on a holiday fishing trip 


CURRENT PUBLICITY 


“Working Man” Glorious Entertainment 


and ends up with a most exciting 
business adventure. 


Behind him he has left his busi- 
ness in the hands of his nephew 
whose insufferable conceit almost 
drove Arliss, as Reeves, to distrac- 
tion. While on a fishing trip in 
Maine with his life-long old crony, 
Reeves becomes acquainted with the 
son and daughter of his former bit- 
ter business rival. These two chil- 
dren now orphans, are wild, reck- 
less kids interested solely in having 
a good time without any regard for 
the business their father had left 
them. Reeves has himself ap- 
pointed as their guardian and suc- 
ceeds in untangling their business 
affairs and while doing so nearly 
ruins his own company. because he 
has become his own competitor. 


A Treat To Watch 


Watching Arliss was indeed a 
treat, one moment he had the audi- 
ence in tears, the next he had them 
sitting tensely on the edge of their 
seats and then he would have them 
roaring with laughter. 

Bette Davis, who starred recently 
in “Ex-Lady,” plays the leading fem- 
inine role opposite Mr. Arliss and 
gives a delightfully pleasing perfor- 
mance as the spoiled, fast-living 
young lady who is set aright by 
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AN 


NEWS ARTIST REVIEWS GEORGE ARLISS’ “WORKING MAN” 


JENNY: 


“THE YOUNG NAPOLEON” 
\FALLS IN LOVE Wit 


Mr. Arliss as the adopted parent. 
Miss Davis, together with Gordon 
Westcott and Theodore Newton, a 
newcomer to the screen, succeed in 
instilling in “The Working Man” 
an unusual atmosphere of youth, 
gaiety and tender romance. Others 
in the fine supporting cast are J. 
Farrell MacDonald, as the old fish- 
ing crony; Charles Evans, Claire 
McDowell; Ruthelma Stevens and 
Hardie Albright. Each of these 


2nd day of run 


George Arliss Was 
Making Whoopee as 
Lord Lee Watched 


Most of Hollywood’s noted foreign 


players perform, as though inspired | visitors express a wish, during their 


by appearing in the same picture 
with so great a master as George 
Arliss. 


Charles Kenyon and Maude T. 


stay in the film colony, to visit a 
set where George Arliss is working. 
The Arliss sets are closed to ordin- 
ary visitors unless the star himself- 


Howell deserve a bow for their splen-| wishes to entertain a guest. 


did screen adaptation of Edgar 
Franklin’s original story. The 
treatment is crisp and moves at a 
brisk pace. John Adolfi directed, 
and can well be proud of his effort. 

“The Working Man” is ideal en- 
tertainment for the entire family, 
and this reviewer gives the....... 
picture his unqualified en- 
dorsement for those who enjoy a 
delightful screen mixture of comedy, 
pathos and drama, with the inimit- 
able Arliss flavor throughout. 

It’s another feather in the cap of 
Warner Bros. who have been con- 
sistently turning out the best pic- 
tures of the year. 


.REEVES DISCOVERS THE TREACHERY OF 
THE PLANT MANAGER. (GORDON WESCOTT) 


Last night’s opening at the Strand appears to have introduced one of the most popular pictures to have come to town in months, George 


Arliss in his latest Warner Bros. film, “The Working Man.” 
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Opening Day 


George Arliss Film 
“The Working Man” 
Opens Today at____ 


George Arliss, probably the great- 
est of stage and screen luminaries 
of the present day, comes to the 
Theatre today in 
his latest Warner Bros. picture, 
“The Working Man.” 


The pieture is a delightfully en- 
tertaining comedy drama which pre- 
sents Mr. Arliss in the type of pic- 
ture with which he has had his 
greatest successes on the screen. 
“The Working Man” is of similar 
pattern to “The Millionaire,” his 
most popular hit, although it is en- 
tirely different in plot. 

As the head of a large business, 
he masquerades as a lowly fisher- 
man in order to save the children of 
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his one-time most formidable busi- 
ness rival from moral and financial 
ruin. Arliss is said to reach the 
highlight of his brilliant career in 
“The Working Man,” as the most 
human character he has yet por- 
trayed. It is a picture with uni- 
versal appeal. 

As usual in an Arliss picture there 
is an unusually strong east of stage 
and screen celebrities, hand picked 
by Mr. Arliss himself. Bette Davis, 
who played the ingenue role with 
Mr. Arliss in “The Man Who Played 
God,” has the leading feminine role 
in this picture. Hardie Albright, 
who has the juvenile lead, is also 
an Arliss protege, and played with 
him in “A Successful Calamity.” 

Theodore Newton was brought di- 
rect from the stage for his first 
picture role with Mr. Arliss. Gor- 
don Westcott is also a recent ac- 
quisition from legitimate drama, al- 
though he has played in several im- 
portant pictures, 


Working on Water 
Is Most Exacting 
To George Arliss 


George Arliss, who has crossed 
the Atlantic more times than he can 
remember, is, nevertheless, a poor 
sailor. Consequently, the fishing and 
yachting scenes in his latest War- 
ner Bros. picture, “The Working 
Man,” now showing at the 
SS eS Theatre, were a real 
test for the actor’s stamina and 
courage. 


Mr. Arliss usually goes to bed 
and stays there during a sea voy- 
age but he had to sit up and fish 
and play bridge during the days 
“The Working Man” was being 
filmed at sea. 

A providential calm which kept 
the Catalina waters tranquil during 


1st day of run 4 


A large supporting cast appears with Mr. Arliss in “The Working Man.” 


most of the time the fishing and 
yachting sequences were being made, 
saved time for the company and in- 
convenience for the actor. 


Mr. Arliss admitted, however, 
when the scenes were finished, that 
he was glad they were over and 
that for future pictures he would 
stay rather carefully on dry land. 


The picture, taken from the story 
by Edgar Franklin and adapted by 
Charles Kenyon and Maude T. How- 
ell, is a brilliant combination of 
comedy, drama and romance, with 
Arliss at his very best as a wealthy 
business man, masquerading as a 
fisherman in order to prevent the 
ruin of the son and daughter of a 
woman he had once loved, even 
though their father was his bitter- 
est business and love rival. 


The supporting cast includes 
Bette Davis, Hardie Albright, Gor- 
don Westcott, Theodore Newton and 
J. Farrell MacDonald. 


tre. 


During the making of “The Work 
ing Man,” Arliss’ latest Warne 
Bros. picture now showing at the 
Theatre, the — 
Viscount Lee of Fareham, one of 
England’s most noted soldier-states- 
men and a veteran of America’s own 
Spanish-American war, was a 
visitor. 

Lord Lee and Mr. Arliss had never 
met but they have numerous friends 
in common and many mutual inter- 
ests. Lord Lee found the usually 
well dressed actor playing a part 
in rough boots and old clothes and 
in the midst of a scene of almost 
rowdy hilarity on board a yacht. 

The yacht interior was within a 
studio stage, the rowdyism was 
purely atmospheric and the Arliss 
costumes were actually a disguise, 
but the distinguished visitor could 
not have found Mr. Arliss in such 
surroundings had he ever visited the 
dignified Arliss during the making 
of any of his previous pictures, 

The picture, taken from the story 
by Edgar Franklin and adapated by 
Charles Kenyon and Maude T. How- 
ell, is a delightful comedy drama in 
which Mr. A-“=~ : 
ness me~ 


he had once 
The — supports. 
Bette Davis, Haru 


{don Westcott, The 


2 dil Mac? 
directed. ; 


3rd day of run 


Bette Davis Braved 
Icy Catalina Waters 
During Arliss Film 


Bette Davis does not belong 
the Polar Bear Club and she h. 
no intention of joining such an « 
ganization. Just the same she toun 
a long swim in the icy waters off 
Catalina Island. If she had ever 
wished to be a Polar Bear, that 
swim, she says, would have cured 
her of the desire. 

The swim was made necessary in 
taking a scene for the new George 
Arliss picture for Warner Bros., 
“The Working Man,” whieh is now 
showing at the Thea- 
In the picture, Bette, with her 
rother, a part played by Theodore 
fewton, swims from their palatial 
rivate yacht to a fishing smack, 
to recruit a partner for a bridge 
game. 

“The Working Man” was filmed 
in February, and despite the boasted 
California sunshine, the waters of 
the Pacific were icy cold. The boats 
were stationed off Catalina Island 
about 50 yards apart and Bette and 
Newton, clad in bathing suits, were 
told to plunge in and make the 
swim. 

Bette thrust five pink toes into 
the water and withdrew them with 
an “Ouch.” Then she turned to Di- 
rector John Adolfi and said: 

“You’d better put a couple of 
cameras on this. I’l’ do it once, but 
no retakes.” 

Then she and Newton plunged 
in and the scene was shot. 

“But,” said Bette, “I was a human 
icicle when I finished. It took me 
an hour to thaw out.” i 

The screen play by Charles Ken- 
yon and Maude T. Howell is a de- 
lightful comedy romance based on 
a story by Edgar Franklin. 
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Imagine A Parly 
Not Noisy Enough 
___ For George Arliss 


Even though George Arliss may 
ttend wild parties in Hollywood 
e, he knows what they 


e two such parties in his 
rner Bros. picture, “The 
Working Man,” now showing at the 
‘ Theatre, and Mr, 
Arliss is to be found very much in 
the center of both of them. In one 
of them in fact, and in the wildest 
of the two, he makes a speech urg- 
ing the young wasters on — with 
a veiled warning which they totally 
disregard. 

Members of the cast and crew 
working with the picture were sur- 
prised and interested to see Mr. Ar- 
liss take an active part in the rowdy 
- “hese neople 
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auwacip, fd anything 
. a wild party. 
gut Arliss fooled them. He 
‘tehed the proceedings from the 
elines for a little while and then 
made a second speech, an im- 
nmptu one, this time, the words 
which were not in the script. 
After conferring with Direc 
dshn Adolfi, he climbed up onto a 
able and the extras and bit play- 
rg gathered around to listen. 
“We want noise, much more noise,” 
fr, Arliss said, emphasizing his 
words with a shake of his greying 
head. “This isn’t wild enough. We 
want — we want a-hell of a lot 
of noise.” 
With that he sat down, leaving 
he mouths of his listeners still 
ape. But he got what he wanted. 
was the noisiest party staged at 
‘rner Bros. studios in many a 
onth. 


5th day of run 


George Arliss Film 
Gives Albright A 
Chance at New Role 


For once Hardie Albright, a smart 
young man who generally plays 
dumb in pictures, is to get the girl 
at the end of a picture. 

He is, in fact, the juvenile lead 
in the latest George Arliss picture, 
“The Working Man,” now showing 
at the Theatre. 
While the part is that of a “differ- 
ent” sort of hero, he nevertheless 
ends up with Bette Davis in his 
arms. 

Mr. Arliss himself selected Hardie 
for the role. He seemed to think 
that a young actor who could play 
a silly character role such as Hardie 
had in “A Successful Calamity,” was 
worthy of a better chance. 

Warner Bros. agreed and so young 
Albright had a chance at an almost 
straight part, in a role in which 
he wins himself a wife, after a 
series of the most amusing incidents. 

The story by Edgar Franklin and 
adapted by Charles Kenyon and 
Maude T. Howell, is filled with hil- 
arious and tense drama, the kind 
in which Mr. Arliss has been most 
popular. é 


AT THE ROXY 
Bette Davis and Theodore 
Newton, the latter a screen 
newcomer, in “The Working 
Man,” the Roxy’s new hit, in 
which its star George Arliss, is 
said to offer his greatest role. 
Cut No.4 Cut 30c Mat toc 
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Cigars Tell Story 
for George Arliss’ 
“The Working Man” 


George Arliss, who as King Phillip 
in the picture “The King’s Vaca- 
tion,’ smoked unnumbered  gold- 
tipped cigarettes, smokes innumer- 
able cigars as an American busi- 
ness man in the Warner Bros. pic- 
ture, “The Working Man,” now at 
the Theatre. 

In real life Mr. Arliss smokes, but 
not so inveterately as he does in the 
two screen roles above. Using cigars 
he is a vehement smoker, so much 
so that it was frequently necessary 
for Director John Adolfi to hold off 
the making of a scene until the first 
burst of cigar smoke from the star’s 
cigar was cleared away. 

The actor uses the implements of 
smoking to portray character..iz 
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The great clouds of cigar smoke 


which billow through “The Work- 
ing Man” are blown there by Mr. 
Arliss to emphasize the business and 
the dialogue of the picture. 

Bette Davis, who played the in- 
genue role with Mr. Arliss in “The 
Man Who Played God,” is now his 
leading lady, while Hardie Albright, 
the juvenile lead in “A Successful 
Calamity,” has a similar part in the 
current picture. Gordon Westcott, 
Theodore Newton and J. Farrell 
MacDonald also have important 
roles in an unusually strong cast. 


Arliss Buys Back Own 
Cigars from Old Crony 


One of the many chuckling hu- 
man incidents in “The Working 
Man,” the Warner Bros. produc- 
tion starring George Arliss, and 
COMmIny= to “the=. 
Theatre, has to do with a deal 
in cigars, between the star, who 
is a wealthy shoe-manufacturer, 
on a fishin’ trip in Maine — and 
his miserly but genial fishing 
crony who knows the way to 
streams, where trout leap higher, 
and bite harder — than anywhere 
else in the universe. 

Just to show what a good fel- 
low he is, the grizzled fisherman 
from down in Maine, who keeps 
the county store, brings out a 
box of rare cigars—Arliss’ favor- 
ite brand — charging more than 
the market price. Arliss tries to 
smoke one of them, and finds it 
so dry it almost chokes him. He 
then discovers that the cigars 
his crony had sold to him were the 
same box of cigars he had pre- 
sented to his crony the previous 
summer. 


“The Working Man” is a mod- 
ern, fighting, rowdy, go-a-fishin’, 
make-a-million, happy-go-lucky 
comedy drama — and it presents 
an Arliss of the New Deal — an 
Arliss who has shed his character- 
istie dignity. 

The fine supporting cast in- 
cludes Bette Davis, Hardie Al- 
bright, Gordon Westcott and 
Theodore Newton, Jr. John 
Adolfi directed. 


YOUR ADVANCE SHORTS 


George Arliss Likes to Bette Davis Turns Red|George Arliss Praises 
Be Up Before Daybreak} Head for Arliss Film |Galsworthy’s Dialogue 


George Arliss, who will be seen 
at the Theatre on 
in his latest 
Warner Bros. picture “The Working 
Man,” is one. stage actor who has 
successfully reversed his sleeping 
habits since leaving the stage for 
the screen. He has become an early 
riser, after years of late hours, and 
is always up and about by six- 
thirty in the morning. As the days 
lengthen he sometimes even beats 
that hour in order to be on his 
favorite hilltop for the sunrise. He 
begins work at ten o’clock at the 
studio. The time between six-thirty 
and ten is his own. 


Advance Spring Styles 
Worn by Bette Davis 


Bette Davis appears in many ad- 
vance styles in frocks in the War- 
ner Bros. picture, “The Working 
Man,” which comes to the 
a leatTre O13, 
One sports frock, designed by Orry- 
Kelly, is of grey crepe trimmed with 
yellow pique, and worn with yellow 
accessories. Many new color com- 
binations are coming in this Spring 
according to the studio designer, the 
most popular of which will be grey 
and yellow, grey and white and grey 
and cerise. Miss Davis has the lead- 
ing feminine role in support of 
George Arliss in “The Working 
Man.” 


Bette Davis, the blondest of light 
blondes, has joined the ranks of the 
red heads, at least temporarily. She 
is crowned with a beautiful halo of 
golden red in the new Warner Bros. 
picture, starring George Arliss, “The 
Working Man,” which comes to the 
Theatre-0n-..% 4. sans 

The reason she appears as a red 
head, is that she plays the role of 
sister to Theodore Newton, the flam- 
ing red head who was recently re- 
cruited from the stage for a part in 
the Arliss picture. While they do 
not look alike Mr. Arliss desired 


that there be enough resemblance to 
identify them as brother and sister 
on the screen. 


“The Working Man” is a highly 
amusing comedy drama from the pen 
of Edgar Franklin. John Adolfi di- 
rected. 


Gay Bathing Suit Worn 
by Bette Davis in Film 


Bette Davis is the first player to 
set forth the next season’s styles 
in bathing suits. She wears one in 
George Arliss’ latest starring ve- 
hicle for Warner Bros., “The Work- 
ing Man,” which comes to the .... 
Theatre on ...... 
The new suits are 


gayer in color than ever before. 
Miss Davis’ suit is a one-piece af- 
fair with pleated shorts and bras- 
siere top, with matched jacket. 


George Arliss, who brought John 
Galsworthy’s play “Old English” to 
both the American stage and screen, 
was informed of the death of the 
famous author while working on 
“The Working Man,” which comes 
to the Theatre 
ORs ee 

“Tt is a great loss,” he said. “He 
was the kind of man who was loved 
most by those who knew him best.’ 

The actor visited Galsworthy 
twice in England and once receivede 
the writer back stage in Indianapolis 
during the run there of the play 
“Old English.” 

“IT remember,” Mr. Arliss recalled, 
“that he was willing to trust me 
to make any changes necessary in 
the settings of the play for pic- 
ture purposes but asked that no 
dialogue be added without his ap- 
proval. He was right, of course. 
Few writers could hope to match 
the brilliance of the Galsworthy 
dialogue. 


Dignified Arliss Goes 
Barefoot in New Film 


The very dignified George Arliss 
appears for the first time in his pie- 
ture career in his bare feet in “The 
Working Man,” a Warner Bros, pic- 
ture which is coming to the 
Theatre on = :.':...<. 
Not only does 
he go barefoot, but he seems to 
enjoy it as much as a small boy, 
as he puts his feet up on the rail 
of a fishing smack and wriggles his 
toes. 
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YOUR CURRENT SHORTS 


Botte Davis Portrait Too| When Arliss and Guest! George Arliss Generally 
Spoofed Bette Davis | Walks to and from Work 


Fine, is Done Over 


It is seldom that portrait artists 
are criticized for painting too fine 
a likeness of their subjects, but Hece- 
tor Serbaroli was for a painting of 
Bette Davis which was used in the 
George Arliss picture, “The Work- 
ing Man,” now showing at the ... 
Pee eee Theatre. He was 
instructed to make the likeness some- 
thing like Miss Davis as it was to 
represent her mother, but the paint- 
ing came out exactly like her. 

“T wanted a poor likeness of her,” 
said Grot, head of Warner Bros. 
Art Department. 

“Well,” said Serbaroli, “why 
didn’t you get a poor artist then?” 

But after considerable argument 
he finally agreed to take out certain 
facial lines to make the likeness less 
exact. Miss Davis has the leading 
feminine role opposite Mr. Arliss. 


Arliss Work Held Up By 
Mysterious Tinklings 


Strange noises picked up by sen- 
sitive microphones are an ever-pres- 
ent source of annoyance to sound 
erews at every motion picture stu- 
dio. A faint, intermittent musical 
note, held up the shooting of draw- 
ing room scene for “The Working 
Man,” the new George Arliss pic- 
ture now showing at the 
Theatre. John Adolfi, the director, 
finally discovered that the noise 
emanated from an ornate glass 
chandelier suspended from _ the 
rafters of an adjoining set at the 
Warner Bros. Studio. An electri- 
cian tending the lights high up above 
the Arliss set, by inadvertently 
brushing against the timbers sup- 
porting the chandelier, was causing 
the glass pendants to strike against 
each other. Hence the musical note. 


Bette Davis says she had the thrill 
of her life sitting between George 
Arliss and Lord Lee of Fareham to 
have their pictures taken. Lord Lee 
who was visiting Mr. Arliss at the 
Warner Bros. studios during the 
production of “The Working Man,” 


wouldn’t stay on straight. Bette 
now showing at the ............. 
Theatre, wore nose glasses that 


had to adjust them for his lord- 
ship. But when she had to dive 
twice for the Arliss monocle, which 
was never before known to slip, she 
decided that the two very digni- 
fied gentlemen were spoofing her. 
Miss Davis has the leading feminine 
role opposite Mr. Arliss, and is one 
of the two young persons he adopts. 


New Screen Player Has 
Tried Many Vocations 


Gordon Westcott, who plays a 
business and society man in the new 
George Arliss picture, “The Work- 
ing Man,” for Warner Bros., now 


While in Hollywood, George Ar- 
liss insists upon living within walk- 
ing distance of the Warner Bros. 
studios, and that means within five 
or six miles. During the production 
of “The Working Man”, now show- 
ing at the Theatre, 
he walked to and from work, ex- 
cept when it rained. His chief 
bother on these hikes is the insist- 
ence of polite drivers who try to 
give him a lift: Studio friends have 
learned long ago to pay no attention 
to the striding pedestrian. They 
know his own ear is following if 
he wishes a lift. 


showing at the ............ 
tre, spent his own youth on a Utah 
ranch, about as far from the bright 
lights as it is possible for a boy to 
get. He is a minister’s son and 
started his college career with the 
intention of following in his father’s 
profession. He switched, however, 
first to agriculture, then to civil en- 
gineering, then to journalism and by 
the circuitous route eventually be- 
came an actor. 


George Arliss, Bette Davis and Theodore Newton in a scene from “The 

Working Man” at the Strand. That “The Working Man” is one of Mr. Ar- 

liss’ best-liked films is evidenced by the large crovwwds it is attracting daily. 
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ADVANCE FEATURES 


“The Working Man,” a Story 
Worthy of a George Arliss 


Sereen’s Most Perfect Actor Has His Most Down-To- 
Earth Role In His Latest Film 


... ARLISS is conceded to be the most accomplished 


actor of the screen, but 


his millions of followers have 


a surprise in store — for in ‘‘The Working Man,”’ his 


latest Warner Bros. picture, which comes to the 


Theatre 


Cee ee 


next, they will see an 


Arliss of the New Deal — a superb, fighting, chuckling, hot- 
headed, modern, go-a-fishin’, make-a-million American — a 


characterization unlike any of his 
previous screen roles. 

His seven earlier talking pictures 
were so vivid as to fix them indel- 
ibly in the minds of theatre-goers 
Who has forgotten 
his suave, commanding, ingratiating 


“Disraeli,” voted by a national poll 
of critics as one of the best ten 
photoplays of the year? By what 
a wide range of characterization 
was the fiendish Rajah of Rukh in 
“The Green Goddess,” separated from 
the portrayal of England’s most 
amazing Prime Minister. 

“Old English” presented the star 
as a very ancient and dishonorable 
ship-builder, a crabbed, beef-eating, 
whiskey-guzzling old rake, a grand 
old sinner whose youthful escapades 
made racy memories for his age. 

Next came the endearing ‘“Mil- 
lionaire,” such a man as everybody 
would give a lot to know — self- 
made, self-made-over, with happy- 
go-lucky thought for youth’ and 
youth’s hopes. We next met George 
Arliss as the red-headed, hot-tem- 
pered maker of the new Republic, 
keen in financial manipulations, 
strong in combat, weak in affairs 
of the heart — “Alexander Hamil- 
20,” a are 

“The Man Who Played God” etched 
the sensitive soul of a musician, who, 
his hearing gone, reaches the verge 
of suicide, only to find his way back 
to life, by means of the unfortunate 
persons he learns to help. “The 
Successful Calamity” and “The 
King’s Vacation” evidenced his un- 
equaled gift for light comedy. And 
now arrives the most perfect ex- 
pression of his art — “The Work- 
ing Man.” 


Hand-Picked Cast 


“The Working Man” is based on 
a story by Edgar Franklin and the 
clever adaptation is by Charles 


everywhere. 


Kenyon , and Maude T. Howell. 
John Adolfi who is responsible for 
other Arliss masterpieces directed 
and the effective photography is by 
the veteran Sid Hickox. Mr. Arliss 
showed his keen perception of theat- 
rical values in the cast he chose to 
support him. 

The brilliant young star, Bette 
Davis, has the ingenue role. Juve- 
nile leads are handled by Hardie 
Albright, as the ‘working man’s’ 
nephew, who loves to refer to him- 
self as the Napoleon of the shoe 
industry, and Theodore Newton, as 
the speedy, modern, rich man’s son 
— whom the working man adopts; 
Gordon Westcott is the youthful vil- 
lain; J. Farrell MacDonald is the 
wise, tight-wad Maine fishin’ pal of 
the hero, in off-hours. Many other 
favorites fit into the cast. But 
after all it is George Arliss, First 
Gentleman of the Screen, whom the 
fans can look forward to seeing in 
what is said to be his most down-to- 
earth, greatest mass appeal picture. 

As Reeves, a modern shoe manu- 
facturer, Mr. Arliss appears in the 
most vital of all his characteriza- 
tions. Reeves has a competitor, 
Hartland. wham Reeves is willing to 
fighu-vuv the last ditch. It is only 
a telephone call from the fishing 
haunts of Maine, that can for a 


moment reveal the tender side of |, 


the rich man’s nature. Hartland 
dies and Reeves, in the guise of a 
humble working man on vacation in 
the wilds of Maine — is unex- 
pectedly thrown in contact with 
Hartland’s jazzy son and daughter 
— what follows must be seen to be 
appreciated. 

“The Working Man”, Hollywood 
critics advise, has punch, laughter, 
youth, romance and a strong timely 
story with George Arliss at his very 
best. 


No Pants for Women in 
George Arliss Pictures 


So Bette Davis Had To Wear Cute Nightie In 
“The Working Man’? Bedroom Sequences 


EORGE ARLISS and the other male members in the east 
will wear the pants in the Arliss pictures. 
Women will be kept in dresses; morning, afternoon, 


evening and night-dresses, as long as Mr. Arliss has the author- 
ity to approve and disapprove of the costumes designed for 


his pictures. 

He made this plain during 
Working Man,” his latest starring 
vehicle for Warner Bros., which 
comes to the Theatre 
on 


names such as 
shorts or pajamas, are in- 
in the Arliss category of 
things which will not be seen on 
women in his screen productions. 


When Orry-Kelly, the studio de- 
signer took the sketehes for the 
clothes Bette Davis was to wear in 
“The Working Man,” to Mr. Arliss 
for approval, the actor looked at 
them through his monocle and laid 
an arresting finger on one of them, 

“What is this for?” he demanded. 

The designer and Miss Davis, who 
had gone along with him to seek 
approval of the gown and costumes 
which had so. particularly pleased 
her, answered almost in unison. 

“Pajamas for the bedroom 
quence.” 

“Umph,” said Mr. Arliss, “I don’t 


Pants by other 
slacks, 
cluded 


se- 
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the filming of the picture ‘‘The 


like them. A woman should be fem- 


inine. Make Miss Davis a night 
gown. A laey, feminine night 
gown.” 


Now Bette had imagined that Mr. 
Arliss would like the pajama idea 
for the bedroom sequence because 
Mr. Arliss seeks to avoid bedroom 
Sequences generally in his pictures 
anyway, and Bette believed that 
pajamas would actually be more 
modest than a nightie. 

She ventured some such sugges- 
tion. 

Mr. Arliss intimated that he didn’t 
understand exactly what was meant 
by a “nightie.” He wanted her to 
wear a night gown, which, he sug- 
gested, was the only suitable gar- 
ment for a woman to sleep in. 


Special Nightie Designed 
So Bette, who adopts Mr. Arliss 


as her father in the story, adopted 
his ideas about sleeping garments 


too and Orry-Kelly designed her a 
new outfit for the bedroom sequence. 

He designed a “night gown,” re- 
vealing enough to be interesting in 
effect but modest enough to satisfy 
everybody in fact. 

He designed it with a high collar 
and little ribbon bow at the throat. 
It is very clever and Bette looked 
very cute in it. 

After it was finished, they took 


the nightgown, with Bette in it, to 
the set to show Mr. Arliss. 

“What is this?’ demanded Mr. 
Arliss. 

“Tt’s my nightie,” said Bette, for- 
getting herself for the moment, “the 
one I wear in the bedroom sequence.” 

“Ts that a night gown?” demanded 
the actor. 

“Yes sir,” 
enough. 


said Bette meekly 


SPECIAL PUBLICITY ART 
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GEORGE ARLISS who brings a de- 
lightful surprise to his millions of 


followers, as ‘‘The Working Man.” 


George Arliss’ 


Valet Uses 


Size to Stop Master’s Work 


At His Master’s Quitting Time He Simply Moves His 
Huge Bulk Before The Cameras 


F George Arliss were bigger physically or if George Jenner, 
his valet and dresser, were not so big the combination 
would be neither so funny nor so effective. 

Jenner’s bulk, which is considerable, is a great aid in the 


business of protecting his master’s interests and in halting the 
cameras at four-thirty each afternoon so that Mr. Arliss can 


go home. 


It is a simple system that Jenner employs. 


two hundred odd pounds and his 
broad British back into place in 
front of the camera, holds his watch 
in his hand and announces the time. 
One almost expects him to say: 
“At the sound of the chimes it 
exactly four-thirty.” But he 
doesn’t. He speaks to Mr. Arliss in 
a low voice. Mr. Arliss speaks to 
Director John Adolfi in a low voice. 
Director John Adolfi looks stunned, 
then looks at his own watch, as 
though time had played a mean 


is 


trick on him, shakes his head and}. 


agrees, reluctantly, that it is four- 
thirty. 

But Jenner holds his place before 
the camera until Mr. Arliss has 
moved definitely out of the scene 
and off the set. He knows that while 
he stands there no camera will turn 
and no time will be filehed from 
his master. 


Would Remove Wig 


When Mr. Arliss played character 
roles with wigs and costumes, Jenner 
had another system of calling a 
halt to production each afternoon. 
He would remove the wig, or the 


He moves his 


— 


outer part of the costume and walk 


away with it. Mr. Arliss obviously 
sanctioned this method although he 
never seemed to be a party to it. 
He sometimes looked as surprised as 
did the indignant director. But 
it always worked. 

Now that Mr. Arliss has gone in 
for modern light comedy dramas 
such as “The Millionaire” and “The 
Working Man,” his latest Warner 
production, which opens at the 
a eek eee Theatre on .... 
Sais ree ee , he wears no wigs 
and few costumes. Jenner changed 
his method with the times and hit 
upon the happy idea of standing in 
front of the camera when he wished 
to call attention to the hour. 

After more than a quarter of a 
century of service with Mr. Arliss, 
Jenner knows his master’s wants 
and wishes almost before Mr. Arliss 
does. Jenner has always been a big 
man but he has not always been 
so broad. As a youth in England he 
planned for a time to be a fighter 
but became instead, the valet to a 
majahrajah. Later he came to 


Mr. 
the monocle drop. 
He appeared to 
be a little weary j 
of the whole 
matter. 


“You mean 
you could sleep 
in it?” he asked. 

Mr. Arliss is a 
stickler for prac- 
tieability in 


sereen clothes. BETTE DAVIS 
) featured in 

He doesn’t want “The Working Man” 

any costumes which stars 


Ceorge Arliss 
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worn in his pic- 
tures that 
couldn’t with pro- 
priety be won = 
in real life in similar surroundings. 

His attitude seemed to be that no 
one ought to sleep in a night gown 
that boasted a high collar and rib- 
bon tied around the throat. 

“You see, Mr. Arliss,” Bette be- 
gan, a little lamely, “a real nightie 
— that is an ordinary night gown 
of silk and lace is apt to be a little 
— a little — it wouldn’t be exactly 
modest, you know. Not as this is.” 


Mr. Arliss seemed to ponder over —— 


the peculiarities of the younger gen- 
eration. One could imagine he was 


thinking of pants and slacks and an 
pajamas and wondering what the 


feminine world was coming 
way. 


sd 4 Pe 


ee oe 


will do.” 

So Bette Davis appears in “The 
Working Man,” in the most modest 
of modern “nighties” and Mr. Ar- 
liss and the other male members of 
the cast wear the pants. 

This is the second picture in which 
Miss Davis plays with Mr. Arliss, 
first in the ingenue role in “The 
Man Who Played God” and now as 
his leading lady. Others in the cast 
include Hardie Albright, Gordon 
Westeott, Theodore Newton and J. 
La 


Arliss adop a 

former business rival in oruer . 
serve their father’s business and 
prevent them from becoming waste 
The screen play by Charles Keny 
and Maude T. Howell is based 01 
story by Edgar Franklin and 
rected by John Adolfi. 


America in the service of an Ame. 
ican family and it was in this coun 
try that he started on his long careei 
as dresser and valet for Mr. Arliss 

Jenner’s nose was slightly out o 
joint during the production of “The 
Working Man.” In this picture Mr. 
Arliss appears in all but a few se- 
quences in old wrinkled clothes. 
Jenner who has for almost thirty 
years seen to it that, the actor’ 
clothes and costumes were kept 
press and his boot shined and 1] 
hats brushed, cringed every time 
looked at the Arliss wardrobe. 1 
was not himself again until afte 
the last scene had been taken. 


His Most Human Role 


“The Working Man” according to 
advance information from Hollywood 
is said to have not only a most 
timely topical story, but it affords 
George Arliss what is easily his most 
human role. 

Instead of the suave, perfectly 
poised man that has always marked 
his past characterizations, Arliss, in 
“The Working Man” runs the gamut 
of human emotions. First, he is a 
harsh, irascible, wealthy head of a 
large manufacturing plant, then 
he’s a kindly soul who loves his 
friends and his fishing, then a senti- 
mentalist, a master of satire — one 
moment he’s a stern, haughty execu- 
tive, the next he’s almost servile — 
with a totally unexpected brand of 
comedy that only serves to enhance 
Arliss’ well-known dramatic ability. 

Along with George Arliss appear 
Bette Davis and Hardie Albright. 
Bette as his adopted daughter and 
Albright as his conceited nephew 
who thinks that without him his 
uncle could not possibly run the 
enormous business the old fellow had 
built up. Others in the cast in- 
clude Gordon Westcott, Theodore 
Newton and J. Farrell MaeDonald. 
Screen play by Charles Kenyon and 
Maude TT. Howell, as based on a 
story by Edgar Franklin and di- 
rected by John Adolfi. 
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“Very well,” he said crisply. St 
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George Arliss’ Interview 
Certain to Be Profitable 


Star Of “The Working Man” Knows All The Answers 
After 30 Years Of Public Life 


NTERVIEWING George Arliss is always a pleasant and a 
profitable business. The interviewer always gets a story — 
not necessarily the story the interviewer expected to get 

— but a story. Sometimes it is a better story than the inter- 
viewer hoped for. 

Immediately upon completion of each Arliss picture, the 
actor sets aside a day or two in which he will see the various 
Weilere reporters, editors and inter- eee 
viewers who have asked to talk to 
him. <A year or so ago Mr. Arliss 
and the Warner Bros. studios where 
he works, agreed mutually to a pol- 
icy of giving no interviews on the 
set during the filming of a picture. 
Mr. Arliss himself ruled against 
interviews after working hours dur- 
ing the production and established 
the custom of lumping all such ap- 
pointments during the days immedi- 
ately fuilowing the completion of a 
picture. This procedure was fol- 
lowed when he completed his latest 
picture, “The Working Man,” a 
fascinationg timely comedy drama 
of big business, which is now show- 
ing at the Theatre. 


false. He has never discussed the 
subject with any interviewer and 
has never made a statement about 
it. : 

He is equally adamant concern- 
ing his own domestic affairs, which 
are obviously happy but which Mr. 
Arliss believes are of no concern to 
the public. Mrs. Arliss will not be 
interviewed about her husband and 
he will not talk about their home 
life. 


Makes No Predictions 


pee N a Ae | He is uniformally noncommittal 
upon the ability or future of those 
He 
but 


He will not 


Knows Questions in Advance 


With few exceptions, the actor 
knows in advance most of the ques- 
tions which will be asked him. To 
date he has always been able to 
avoid answering questions he does 
not believe it proper to answer. He 
is altogether able to take care of 


who work with him in pictures. 
pays compliments 
makes no predictions. 


generous 


talk about his personal money mat- 
ters nor about his relatives in Eng- 
land, and while his own age is no 
secret, it is not a subject upon which 


It’s a New George Arliss 
That Amazes Movie Fans 


In “The Working Man” He Throws Aside All Hide- 
Bound Arliss Traditions For Dignity 


ee HE WORKING MAN,”’ the Warner Bros. production 

T which is now at the Theatre, 

stars George Arliss in what is a grand, down-to-earth 

role, different from any of the many characters he has por- 
trayed in his long career on stage and screen. 

Those who remember that Mr. Arliss is hailed as the ‘First 
Gentleman of the Movies’ — that he has been loaded down 
with medals honorary degrees 
and credentials proving him a man 
of letters as well as a past master 


of the histrionic art — are apt to 
feel a certain awe of him. 
When they recall the serious 


roles of the past he has portrayed 
— “Disraeli,” “Hamilton,” and the 
rest, they may think of him as a 
bit remote. 


Now along he comes as “The 
Working Man” — and everybody 
realizes that he’s after all just the 
man next door — the regular guy 


who is much more concerned with 
what you are, than what you have— 
the real prince of a feller who can 
lay aside his big business worries, 
to swap yarns about fishin’, or the 
brand of tobacco you’re smoking — 
and go hunting fish-bait, and pull 
off shoes and socks and wriggle his 
bare toes, with as much gusto as any 
kid does that first warm spring day. 


A Fighting Man 
Not that “The Working Man” 
gives you Arliss on vacation only— 


it also presents him as a fighting, 
modern, big business man, who can 


Es 


GEORGE ARELISS, star of “The 
Working Man,” a picture which 
provides him with the same type 
of down-to-earth role as his well- 
remembered “‘The Millionaire.” 


Cut No.8 Cut15c Mat 5c 


- himself and protect his own inter- 
ests during a conference with the 
“~regs.”’ In a battle of wits, he is 
generally a second best. 
erhaps the favorite subject on 
ich he ig asked to talk by the 


of those who iterview,him, 
hare of the Ighitimate thea- 
ate a . - a 


se” time e 


Rv ig actors 18 the sec- 
ond most likely subject to be 
broached during an interview, es- 
pecially by young and inexperienced 
interviewers. Mr. Arliss has an an- 
swer to that, too. Fundamentally 
the answer is that the young, am- 
bitious actor should be young and 

_ ambitious, should work hard and 
join a stock company periodically 
at least to gain experience in varied 
roles. It is amazing how interest- 
ing he can make this bit of advice 
sound. 

His celebrated defense of Holly- 
wood as a place of reasonably high 
moral character and the center of 
a hard working profession, probably 
somes next on the list of things he 
is almost certain to be asked about 
during an interview. He steadfastly 
holds to his belief. He likes the 
place and scoffers and detractors are 
gently but firmly rebuked before 
they leave his presence. 


Denies His Retirement 


He repeatedly denies any prob- 
ability of his own retirement to 
England. He is generally delight- 
fully indefinite as to his own future 
plans and he will, with the right 
people, reminisce pleasantly about 
his years in the theatre and the 
movies. 

Perhaps the subject closest to his 
heart is his interest in humane work 
and in the anti-vivisection societies 
to which he _ gives’ considerable 
amounts of time and money. He is 
most willing to talk on these sub- 
jects but they are not popular with 
interviewers. He regrets this. 

Mr. Arliss will talk ‘about his 
long walks, the difficulty of finding 
the proper plays and screen material 
for him, the previous day’s weather, 
his own good health and any of a 
hundred other harmless and pleas- 
ant subjects. There is, perhaps, a 
longer list of subjects he will not 
discuss. 

One of these is knighthood. Re- 


~_ ¢urring rumors that the actor is 


to be honored by the King of Eng- 
land are treated with absolute 
silence from Mr. Arliss. Any quota- 
tion purporting to be his on this 
subject is entirely and completely 


he wants to be interviewed. 


His aversion to meat eating _is 


not discussed by the actor himself 
although it, too, is rather generally 
well known by the public. 

: It usully @etelops during an in- 


0 hen Spline 
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eee as leading “the 
way to the common grounds upon 
which they get together on a 
“story.” Mr. Arliss has a keen sense 
of news and a flair for publicity 
himself, in his own quiet way, but 
he is strictly orthodox in his opin- 
ion that only constructive writing 
will satisfy either his public or him- 


self. He disapproves of sensation- 
alism in all things and is angry 
when the meaning of some state- 
ment he makes is twisted to give 
a story about him a “punch.” 


Is Always Punctual 


Occasionally the actor will receive 
an interviewer at his home. More 
often, however, he meets them in 
his studio quarters. The date and 
hour is fixed in advance. Mr. Ar- 
liss is always punctual. With that 
peculiar Hollywood indifference to 
time, the interviewer is almost al- 
ways late. It irritates the actor, 
whose days are invariably well filled 
with plans and appointments. 

It is reported that he almost re- 
fused to sign an important contract 
once, because the lawyer who 
brought the contract to him in Eng- 
land from America was an hour late 
for an appointment. He has no 
patience with tardiness at any time 
or for any but the most unavoid- 
able causes. 

In spite of all this every inter- 
viewer comes from an Arliss meeting 
with the feeling that it has been a 
profitable hour. His courtesy, wit 
and wealth of information never 
fail to impress and the passable re- 
porter never leaves without mater- 
ial for a good story. 

In “The .Working Man,” Arliss 
plays the part of a big business 
man who is rough with his rivals 
but extremely sentimental when it 
comes to affairs touching the per- 
sonal lives of those close to him. 

Bette Davis who played with 
Arliss in “The Man Who Played 
God,” is his leading lady, while 
others in the cast include Hardie 
Albright, Gordon Westcott, Theo- 
dore Newton and J. Farrell Mac- 
Donald. The sereen play by Charles 
Kenyon and Maude T. Howell is 
based on a story by Edgar Franklin 
and direeted by John Adolfi. 


cuss when cussin’s called for, bawl 
out incompetent salesmen, and fight 
a competitor to a finish in a deal— 
and yet despite his relish for a 
fight, he’s a kindly sentimentalist. 
Here is the Arliss who can pound 
his desk, ruffle up his hair, go off 
into theories of modern business 

Eee muy” 
work out especially when his punch 
backs them up. 

“The Working Man” gives Arliss 
a chance to actually cope with the 
younger generation — to see be- 
yond the drinking, jazz-mad surface 


of their thoughtless insolence — to 
the real human stuff he knows 
lies beneath the brash surface of 
the money-spoiled youngsters. 
Mr. Arliss’ reac OT ht ' 
trasted types of--character in the 
nlav are delichtfil. sud.a. eammens! 
vary On the svunutiess vr Mis; ar 
There are the ultra-modern sor and 


daughter of the girl he wanted to 


marry, whose father is his biggest 
competitor in the shoe manufactur- 
ing business — a man to fight while 
living, and mourn when dead. 


fhe,,cone}-Agi 
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There is the dishonest manager, 
who is to be fired. His own nephew, 
who is to be cured of his idea that 
only younger blood is capable of 
managing a modern big business. 
There is his miserly old pal in the 
Maine woods, who wants him to 


come a-fishin’, and succeeds in get- 
ting him there. 

Yowll get the kick of your life, 
when, after the strenuous action of 
the exciting drama has been suc- 
cessful in getting things just where 
‘The Working Man’ wants them — 
he is seen, his pipe fuming genially 
and his bare feet. cocked on the rail 
of the fishing boat — as he and his 
old chum, float out over the quiet 
waters, chuckling at the thought of 
just how it’s all been put over. 


Fine Cast As Usual 


Mr. Arliss always picks out his 
own cast, and that’s why “The Work- 
ing Man” has just the right people 
in the right places. The feminine 
lead is none other than the charming 
blonde -star, Bette Davis, more ef- 
fective than ever before, as the 
jazzy daughter of his business 
rival, the girl who finds other things 
more worth while to do — and 
another youth more worthy for a 
life partner, than the cheating boss 
of her father’s factory, a part which 
is played with fine understanding 
and irritating truth by Gordon West- 
cott. 

Bette Davis’s untamed but tamable 
brother is ably portrayed by Theo- 
dore Newton. The chum of the 
Maine woods is done by our old 
friend J. Farrell MacDonald. The 
high-and-mighty nephew of the 
working man is played with a keen 
sense of comedy by Hardie Albright. 
Others in the line-up are Edward 
Van Sloan, Charles Evans, Fred- 
erick Burton, Pat Wing, Claire Mce- 
Dowell, Ruthelma Stevens, Edward 
Cooper and Wallis Clark. John 
olfi again directs. “The Work- 
ihg Man” is based on a story by 
™ was adanted for — 


Maude T. Howell. 

You don’t really know George Ar- 
liss till you have seen him in the 
most lovable, laughable, human role 
of his career — Reeves — “The 
Working Man.” 


4 Men Okayed Bette Davis 
~ Wardrobe in Arliss Film 


Famous Star Of “The Working Man” Will Not Permit 


Extreme Clothes 


66 


In His Pictures 


HAT do men know about women’s clothes?’’ is a ques- 


tion that Bette Davis, beautiful blonde film player, 


will never again be 


able to hear without replying 


“‘Plenty!’’ For Bette has just completed a picture in which 
her wardrobe was designed, passed on and okayed by no less 


than four men! 
‘“Tf the women don’t like 
ought to,’’ she says. 


my dresses, the men certainly 


But as a matter of fact, she is certain that the ladies will 


like her wardrobe, since Bette, de- 
spite the masculine supervision, is 
crazy about it herself. 

Orry-Kelly, Warner Bros. studio 
designer, was naturally the first to 
have his finger in the sartorial pie, 
as it was he who made the sketches, 
directed the fittings, and saw to it 
that the finished gowns matched up 
properly with his original ideas. 

John Adolfi, director, was the 
next to scan the sketches and pass 
on them. That finished, Cameraman 
Sid Hickox, added his okay to the 
growing list, after looking suspi- 
ciously at each sketch and inquir- 
ing carefully about materials to be 
used, since some things are harder 
to photograph than others. Satin 
in particular, he says, gives high- 
lights that are often unbecoming to 
the feminine figure. And white 
satin is always out — except for 
little slender girls like Bette, who, 
he maintains, could “put on anything 
and look wonderful.” 

Finally, with the — preliminary 
“okaying” safely out of the way, 
Bette and Orry-Kelly took the pre- 
cious sketches to the final and most 
important judge — the star! Now 
in Hollywood it is not usually the 
eustom for the star of a picture 
to have any say-so about what his 
leading lady shall wear. But in 


this case it was different, decidedly 


different. For the star happened 
to be the very particular George 
Arliss. And Bette. plays opposite 
to him in “The Working Man,” which 
is now showing at the 
Theatre. 


Arliss Passes On Clothes 


George Arliss always passes on 
the clothes, both masculine and fem- 
inine, to be worn in his pictures. 
His tastes are well known, at least 
around the studio, and forearmed 
with that knowledge, the designer 
and the blonde actress had planned 
so skillfully that only one sketch, 
out of a sheaf of them, received sug- 
gestions for change. 

He will not, for instance, allow 
an actress in any of his pictures to 
appear in an evening gown that is 
lower than modesty will allow. Many 
an actress, proudly arriving on the 
set in a frock of the latest — and 
most extreme mode — has promptly 
been sent back to the wardrobe for 
a fur piece, jacket or cape, to wear 
through every scene in which that 
particular gown appears in the pic- 
ture. 

Styles that are extreme in other 
ways fail also to meet with the Ar- 
lissian approval, Characters in his 


films, be they kings or oil station 
attendants, are ladies and gentle- 
men, and he expects them to dress 
in a manner that would also be 
practical for everyday life. Any- 
thing so extreme that it could not 
be worn off the screen is, to George 
Arliss, in bad taste. 

So it was that Bette Davis, al- 
ready having played with the star 
in “The Man Who Played God,” 
knew the sort of gowns that he 
would okay, and went prepared. 
But she, too, found out one thing 
she didn’t know before. George Ar- 
liss doesn’t like the new masculine 
styles for women! 

It came about when Mr. Arliss 
picked up a sketch for pajamas, 
planned for Bette to wear during 
a bedroom scene. He immediately 
cast it out. 


Doesn’t Like Pajamas 


“Give Miss Davis,” he said to 
Orry-Kelly, “a nightgown. A frilly, 
silk and lace nightgown. A woman 
should be feminine; I don’t like 
pajamas.” 

It follows, Bette is certain, that 
if George Arliss doesn’t like pajamas 
even for bedroom wear, he certainly 
wouldn’t like trousers for street 
wear; and she was glad that her 
conscience was clear. Bette doesn’t 
like the mannish fashions either. 

But it is a bathing suit Bette Da- 
vis wears that is the most sensa- 
tional costume of the picture, and 
in this Mr. Arliss allowed Bette to 
have her own way. It is of bright 
plaid gingham, one piece, and quite 
backless! 

“The Working Man” is a delight- 
ful comedy drama involving big 
business along the type of Arliss’ 
“The Millionaire.” In the support- 
ing cast are such well known play- 
ers as Hardie Albright, Gordon West- 
cott, Theodore Newton and J. Far- 
rell MacDonald. 

The sereen play by Charles Ken- 
yon and Maude T. Howell is based 
on a story by Edgar Franklin and 
directed by John Adolfi. 
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ANOTHER VAST SPECTACLE with 500 ARTISTS 


Ferde Grofe’s Modern Suite 


“TABLOID” 


Idea Conceived by George Clarke 
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SHOW PLACE OF THE NATION 


BOX-OFFICE 


EYE FILLING LOBBY FRAMES 


Colored Blown-up Stills as Cut-outs Made 
Most Attractive Lobby Displays for Radio 
City Music Hall, and Sold Picture. 


ASHED ALL OPENING DAY RECORDS 


WORLD’S LARGEST 
THEATRE TOO SMALL 
FOR ARLISS FANS 


6,000 Seated—4,000 More Trying 


to Get in. 
& 


Dense Crowds Filled Vast Radio City 
Music Hall Lobby, Long After World’s 
Largest Theatre Had Been Jammed to 


Capacity When George Arliss in “THE 
, WORKING MAN” Opened There. 


@' 


: They Used A Tremendous 
: Posting, | 


TJ O42 
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fere’s Just a Sa... ’ 
adio City Music Hall Papered 

New York for GEORGE ARLISS 

“THE WORKING MAN.” 


They used more paper than ever 
before and smashed all opening 
lay records. 


“HAT’S YOUR CUE TO DO 
‘HE SAME THING! 


-Lines blocks long waiting outside of 

Radio City Music Hall to See George 

Arliss in His Greatest Mass Appeal Hit, 
“The Working Man.” 
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Starts Tomato Ge STRAN D 


Smaller size of ad No. 20. 
168 Lines Cut No. 19 Cut goc Mat 10c 


This ad in smaller size shown at 
right. 
285 Lines Cut No. 20 Cut 6oc Mat 15c 


Demand a Seat TODAY! 


After tonight we cannot expect to accomodate the 
thousands who are being told by their friends how 
great this Arliss picture really is! Fans who rush to 
see every Arliss picture are already out-numbered 
2 to 1 by those who have come specially to see him 
for the first time in this greatest of all his hitst 


A Warner Bros. picture with 


BETTE DAVIS 


Hardie Albright « Gordon Westcott « Theodore Newton 


TWICE AS MANY CAME THE 
SECOND DAY! 


That's why we're urging you to see this 
great Arliss picture as soon as possible! 
We'll be glad to welcome you to the Strand 
at any time—but you'll enjoy it more if 
you'll come today—before the mounting: 
crowds force long waits in line! 


RLISS 


TheWorking Man 


A Warner Bros. Picture with 
BETTE DAVIS, HARDIE 
ALBRIGHT, GORDON 
WESTCOTT, THEODORE 
NEWTON. Directed by 
JOHN ADOLFI. 


STRAND 
Now 


GEORGE 


D [SHORTS] 


For current use — third day or 


after. Substitute correct theatre. 


303 Lines Cut No, 22 Cut 60c Mat 15 aby Lines Cie NGigs Ems 600 Mans De 
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ADVERTISING 


WE COULD TELL 
YOU IT IS AN EPIC.. 


but here are some things much more to the 


point about this great picture which comes: 
Friday to the Strand — 


]=13 out of 14 world-famous critics declare it is the 
best picture George Arliss ever made! 


2=By actual count, more people have seen it the 
second day than the first in every city it has 
played — the acid test of popularity! 


3=Crowds were turned away every day when it 
played Radio City Music Hall—the biggest thea- 
tre in the world] 


4=Mr. Arliss himself has told the world that “I am 
happier to have made this picture than any in 
my entire career!” 


5=This theatre cancelled all bookings so our pa- 
trons would be among the first to see it! 


Come early! Treat yourself and your 
family to the happy hit of 1933! 


You'll Wish This 
Glorious Picture 
Could Go On 
for Hours! 


GEORGE 


THE WORKING MAN 


With great Warner Bros. cast including the: 2 
oo TheWorking Man 
B = T T a D AV | S So packed with entertainment 


that we want you to see it un- 
der the best possible condi- 
tions! Come to an early show— 
avoid crowds and confusion! 
AW Bra wsgectereendth 
: arner arr = 


Upper portion of ad can be used 
individually as a_ small-space 
type announcement. Substitute 


correct theatre and playdate. 
330 Lines Cut No. 21 Cut 6o0c Mat r5c 


246 Lines Cut No. 28 Cut 4oc Mat roc 


pha uaa eS 


Hailed as the Finest Perform- 
ance of the Screen’s Master 
Actor!— Dims the Splendor 

of Disraeli’ and 
“The Millionaire”! 


GEORGE 


Hailed as the Finest Perform- 
ance of the Screen’s Master 
Actor!— Dims the Splendor 

of Disraeli’ and 
“The Millionaire’! 


ARIISS 
THE WORKING 
MAN 


Fired with the zest of 
youth, ringing with the 
joy of living, brimming 
with cheerful, healthy, 
surprising entertainment! 


A Warner Bros. picture 
WITH 


BETTE DAVIS 


a THE WORKING 
MAN 


Fired with the zest of 
youth, ringing with the 
joy of living, brimming 
with cheerful, healthy, 
surprising entertainment! 


A Warner Bros. picture 
WITH 


BETTE DAVIS 


STRAND 


108 Lines Cut No. 30 Cut 4oc Mat 10c 


STRAND 


‘A Warner Bros. hit with 


BETTE DAVIS 


HEWORKING MAN 


56 Lines Cut No. 25 Cut 4oc Mat roc 


Cc This ad in smaller size shown at 
right. 


162 Lines Cut No. 31 Cut 6o0c Mat 15c 
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ADVERTISING 


Young and old—rich and poor 
—saint and sinner—everyone 
from everywhere is rushing to 
meet this never-to-be-forgotten 
man! Come—see for yourself - 
why they’re calling it the 
“happiest” picture of 1933! 


A Warner Bros. Picture with. 


BETTE DAVIS 


222 Lines Cut No. 29 Cut 40c Mat roc 


NOW PLAYING OR SOON TO PLAY 
IN THESE WORLD-FAMOUS THEATRES 


Radio City Music Hall . N.Y. || Ambassador. .. . St. Louis 
Boyd ... . . Philadelphia | Lake... . . . Cleveland 
Prince Edward . . . London | Metropolitan. . Washington 
Downtown. . . Los Angeles | Keiths. .. . . . Cincinnati 


Hollywood .. Los Angeles |i Stanley . . . . Atlantic City 


... And of course right here in Terre Haute at the 


S$ T R AN D 


Starting Friday at 10 a. m. 


Tops the 
splendors 
of. his past 
triumphs in 


Larger size of Ad No. 33 on 
page I1. Substitute correct 
theatre, city and date. 
564 Lines Cut No. 32 Cut 60c Mat rsc 


A Werner Bros. Picture with 


BETTE DAVIS 


STRAND \ 


ALP PP LILA PLL OenOneAAnanentses 


BROAN 


GEORGE \ 


76 Lines Cut No.27 Cut 20c Mat 15¢ 


RLISS 


“THE WORKING MAN" 


BETTE DAVIS 


Bao, 


See pages 8 and 9 
for campaign 
used in record 

Radio City run. 


"The WORKING MAN’ 


14 Lines Cut No. 12 Cut 20c Mat 5¢ 


14 Lines Cut No. 34 Cut 20c Mat sc 
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HOW MANY 
ARLISS PIC- 
TURES HAVE 
YOU SEEN? 


whether it’s none 
or a dozen, here’s 
THE one you must. 
not miss! 


GEORGE 


His finest 


Characterization—V2 
As Splendid as 
“Disraeli —As Human 
as “The Millionaire. 
6G E°-0O= RG = 


AniISs 


"THE WORKING 
MAN 


A Worner Bros. Picture with 


BETTE DAVIS 


$ TRAN D 


106 Lines Cut No. 26 Cut 20c Mat 15¢ 


Blow Up Raves from New York Critics for Lobby Display 


NO WONDER THE WORLD’S LARGEST THEATRE WASN’T 
BIG ENOUGH TO TAKE CARE OF THE CROWDS. 


Praise From N. Y. Critics for “The Working Man” 
Which Set New Record at Radio City Music Hall. 


GEORGE ARLISS FINE IN ‘‘WORKING MAN”’ 
The story is handled throughout with a light and whimsical 
touch. The dialogue is well written and the acting is fine 
throughout. Bette Davis plays with assurance and the 


Here are the highlights from the New York critics’ en- 
thusiastie reviews on George Arliss in ‘‘The Working Man,”’ 
which opened to a record-breaking crowd at Radio City Music 
Hall. These excerpts contain a wealth of good selling copy 
which ean be put to good use when enlarged for lobby display splendid acting of George Arliss and his delightful sense of 
and carried in advertising copy. comedy make ‘‘Working Man’’ a thoroughly enjoyable 

Undoubtedly your local critics will be equally as enthusi- picture. 


astic about the picture. We, therefore, suggest that you also —N. Y. Daily News 


use the excerpts from your local reviews for lobby and ad- 


vertising display. 


‘‘WORKING MAN’”’ IS BEST OF GEORGE ARLISS’ 
GAY FILM OFFERINGS ... DELIGHTFUL STORY 
Any George Arliss picture comes as good news to harassed 
movie fans, but when one arrives that proves to be just 
about the best fun the Old Master has given us, then truly 
there is genuine cause for rejoicing ... ‘‘WORKING MAN”’ 
IS A JOY FOREVER. 


—N. Y. American 
fe * * 


ARLISS CLEVER IN LATEST VEHICLE 
‘‘Working Man”’ is the best of Mr. Arliss’ recent vehicles: 
a refreshing and entertaining film. Brilliantly effective, 
Arliss has great support from talented Bette Davis, from 
Hardie Albright, Theodore Newton and J. Farrell Mac- 
Donald. 

—N. Y. Mirror 
% % * 
George Arliss is still more refreshing than ninety-nine out 
of a hundred talkie actors. The best of the recent Arliss 
tales, 
—WN. Y. Evening Sun 
% * * 
Though the interest focuses on Arliss, there is an un- 
commonly likable performance by Bette Davis. It is the 
best work she has done on the screen. 


* * * 


Mr. Arliss’ characterization is superb. He turns in another 
pat and letter-perfect performance to the enjoyment of 
the audience. 
—N. Y. World-Telegram 
% * * 
Bright and entertaining, Mr. Arliss plays with character- 
istic experience. 
—N. Y. Herald-Tribune 


* % * 


Mr. Arliss’ Iines are humorous and there is no denying 
that the actor uses them most effectively. Bette Davis, 
whose diction is music to the ears, does good work in the 
role of Jenny. 
—N. Y. Times 
*% % * 

GEORGE ARLISS AGAIN GIVES SATISFYING 
PERFORMANCE IN ‘‘WORKING MAN”’ 
Wholly entertaining. Mr. Arliss gives each role that air 
of assurance and that polish which makes his every screen 
appearance cause praise. His present work is no exception. 

_ WN. Y. Morning Telegraph 
cs * % 

ARLISS, ARTICULATING ‘‘BALONEY,’’ AND OTHER 
SLANG, STIRS GALE OF DELIGHTED GUFFAWS 
Crowds at the Radio City Music Hall took both Mr. Arliss 
and the picture to their hearts. It’s pleasantly wholesome 

entertainment. 


\ —N. Y. Evening Post —N. Y. Evening Journal 


BRIEF BIOGRAPHIES OF IMPORTANT PLAYERS 
GEORGE ARLISS BETTE DAVIS 


George Arliss, dean of stage and screen stars, whose Bette Davis was born in Boston, Massachusetts, and at- 
“+ etarring vehicle for Warner Bros. is titled ‘‘The Work- tended Cushine Aesdemy there. Her dramatic career begun 


Hardie Albright 


cla lag [|] Hardie Albright, cast in an im--})] > a’ ~ Veral years later Mark oits 
) | Dp porvane core I the warner Brow, — Gy 
. ~purtvaly 10rs wy a a —o— : 
; = = _ : = ey he oe = Of: the Drama and later played with tue 
ome a circus clown — instead “he starteu-u....._ «K as ||| Picture, “The Working Man”;}|} *_ a 2S Provincetown Players. A role in Ibsen’s 
an apprentice printer in his father’s establishment, where he ||| starring George Arliss, was born A ‘‘Wild Duck’’ brought her to the attention 


of prominent New York producers and 
soon after that she played on Broadway 
with Richard Bennett. From Broadway to 
Hollywood, as everyone knows, is hardly 
more than across the street these days, and 
BETTE DAVIS Bette was soon in demand for motion piec- 


remained for one year until the opportunity ||| in Charleroi, Pennsylvania. After 
presented itself to engage in theatricals in ||] receiving his B. A. degree at the 
~ a stock company then touring England. Carnegie Institute of Technology 
yy After a number of years in stock and one in Pittsburgh, Albright appeared 
; season in Musical Comedy, Arliss appeared ||| in amateur theatricals for six 


. . . ; * 3 appearing with George . . 
with Mrs. Patrick Campbell in London’s years before winning his first con- Arliss in “The Working tures. eS oles pene 
“West Side’’ and it was with her that he tract with the Civic Repertory 2 Cut No. 9 were a Boag isappointment to a2 ecause 
Theatre in New York. ‘He has Cut 15¢ Mat 5c her youthful face and figure held her con- 


made his first trip to America. fined to child roles. It wasn’t long until she felt a strong 


His first starring stage production was urge to return to the stage in New York, but an un- 
“The Devil,”’ then ‘‘Septimue,’’ followed by ae ea expected eall _from George Arliss asking her to play 
a five year run in ‘‘ Disraeli’’ later made into Gabi ia tha “Cota. ans ae role in | ze Man Who Played ae held her = 
wy pieture by Warner Bros. with Arliss in the , ollywood. Her most recent pictures include: ‘‘The Cabin In 


had outstanding parts in “The 
Mateh King,” “A Successful 


: : Crash,” “So Big,” “Jewel Rob- ; PPE EASES E: i 

starring role, his first appearance on the = . The Cotton i The Dark Horse ae The Rich Are Always 
: bery” and numerous other pro- With Us’’—‘‘Three On A Match’’—‘‘So Big’’ — ‘‘Para- 

sereen. The picture won honors as the best hute- Jumper’? “Twenty Thousand Years In Sine Sing 

production of the year. ASULOES: ey Pp y sos 6 8) 


Cut No. 10 
Cut 15c Mat 5c 


cé * fae c¢ , ee NN 9) 
His recent pictures, in addition to the Ex-Lady,” and “The Working Man. 


eurrent ‘‘The Working Man,”’ include ‘‘The 

King’s Vaeation,’’ ‘‘A Successful Calamity,’’ ‘‘The Green 
Goddess,’’ ‘Old English,’’ ‘‘ Alexander Hamilton’’ and ‘‘The 
Millionaire.’’ 


Theodore Newton Gordon Westeott 


Theodore Newton who makes Gordon Westcott, who will 
his screen debut in the Warner 


; : next be seen in the Warner Bros, 
Bros. picture “The Working 


Man”, with George Arliss, is a 
native of Lawrenceville, New 
Jersey, and a graduate of Prince- 
ton. His theatrical career 
started through his acquaintance 
with Ann Harding who was in- 
strumental in getting him a con- 
tract with the Hedgerow Theatre 
in Philadelphia where he _ re- 
mained for three years. His next 
step was to New York where he 
appeared in “Elmer the Great” 
with Walter Huston, a part he 
landed through the friendship of 
Grant Mitchell. 

Maxwell Arnow, Casting Di- 
rector at Warner Bros. spotted 
him in a New York production, 
gave him a screen test and signed 
him for a part in “Girl Missing” 
which however, did not materi- 
alize due to a change in the 
story. His screen career was 
halted momentarily until Arliss 
selected him for the important 
role in “The Working Man.” 


production, “The Working Man” 
starring George Arliss, was born 
in St. George, Utah, the son of a 
minister, a profession he himself 
prepared for at the University 
of Utah. Later he decided upon 
a journalistic career and attended 
Columbia University with this in 
mind. He became interested in 
the theatre through having writ- 
ten a melodrama which was pro- 
duced by a_ stock company. 
Eventually he organized his own 
stock company and played char- 
acter parts which led to Broad- 
way productions of note and 
eventually to the screen. 

Some of his recent appearances 
were in “Merrily We Go To 
Hell,” “Guilty as Hell,” “Heri- 
tage of the Desert” and “He 
Learned About Women.” 


one of the greatest of all the Arliss portrayals. 
Cut No.5 Cut 45c Mat 15c 


Bette Davis, Theodore Newton and George Arliss in a scene from “The Working Man,” the latest, and 
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EXPLOITATION 


USE THIS NEW CLASSIFIED AD CONTEST 


FOR LARGE, FREE NEWSPAPER SPACE 


Here’s a new slant on _ the 


classified ad tie-up and should be 
easy to plant with your local news- 
paper. Herbert Hayman of the 
Strand Theater in Pottstown, Pa., 
sent us the idea together with a ream 
of newspaper tear-sheets showing 
the amount of free advertising 


given the stunt by the cooperating 


newspaper. 

It’s called the CHUCKLE AD 
CONTEST. “Chuckle Ads,” are just 
what the name implies. They con- 
tain at least four lines — one com- 
plete line taken from each of four 
different classified ads appearing in 
the newspaper tied in the stunt. 
But the four combined lines must 
have coherence and above all be 
funny. 

It’s a cinch your local newspaper 
will want to use this novel classified 


promotion idea because it appeals. 


to everybody. 
Start this contest off with George 
Arliss in “THE WORKING MAN.” 


However, first be sure the entire 


contest gets a strong advance build- 
up with publicity stories and dis- 
play advertising. 

Below is reproduced a front page 
box, showing how the Pottstown 


Mercury played up the idea, because: 


the publishers realized its value in 
increasing business for the classified 
advertising ‘section. Use the pub- 
licity story at the right. 


Ne 7st ae 
t Four'Lines, “W 


Get Many Chuckles 


‘genuine, soli: 
sHightly uSéd .but motor 


aaa 
a es Ad-svas. sedate saver YUL 
a. a reward along with yo 
S er - Tes, 


44, The- Mercury, starting 
am week, offers ten tickets to 


| 4 yStrand each week in its Chuckte- 


contest starts Monday and 
‘at midnight Saturday. 


B\ care of The Mercury. 


“ Jat SF Bets | eer 
Be as apa) 


Sew. —_— 


(Publicity Story for “Chuckle’’ Contest) 


Fun and Free Tickets for 


FOR Sega Pes Spe vee one: 
ahegarny legs: 


guaranteed in pest condition. 


‘Did you read that eB rhe 
" Mercury’s classified pay 


lines from .as many Mercury 
classified ads which when prop- 4 
erly arranged will produce.2 ff 
chuckle or two, Each week’s 3 


Si. BO nce 2h 


f 


FUN FOR EVERYBODY! 


Have some fun and plenty of laffs 


with the new and entertaining 


CHUCKLE AD CONTEST 


Turn to the classified e of 
: this newspaper and take - tisk 
= four complete lines from four 
= different classified ads in this 
Je) issues Combine the four lines 
“ey into one paragraph, making them 
~ _ tumorous. Here's a sample Chuckle 

; ,\ Ads sone 


: “giivgle man 


Beis oe 
Se 


} 
. 4 Pi Why cook. wien & 


will work bese ae for } \ 


% pienty of water and @ 
4 Business atihity, ¢ 


one who has lived S 


OF MOVIE TICKETS 


ye 10 PAIRS 
Iwo each= to the 5 persons 


sending in the best Chelle 


as 


ae 


this 
The 


ends # 


: There’s no limit to the num 

| ‘ef Chuckle-Ads. you may’submit, 

| Every member 6f the family is § 
‘a «6eligible. Or you may work them 

4 out as a family group and send 
them 'n. Entries should be'ad- & 
i dressed to Chuckle-Ad editor, | 


up from the mats in 


ads = to see - 


GED. AALISS 
“THE WORKING MAN” 


onli Bette Davis 


TH 4 wayyy 


| aaa 


‘a AN O 


Send in as imny Chuckle Ads as you 
“Wish to the Contest Editor of the 


Daily Ne-s no later than ( date ) 


f Above is a rough layout and sigue copy to be 
f used as an ad announcing the “Chuckles Ad Contest.” 
Larger space along this line should be planned with 
illustrations of George Arliss and Bette Davis picked 


the advertising section of this 


merchandising plan. 


Best Daily “Chuckle Ads” 


See George Arliss Picture 


Free By Making Up Funny 


Paragraph Of Lines In Classified Ads 


There’s many a hearty laugh and 
a chuckle in the most remote things. 
Take for instance, those innocent 
classified ads in today’s Evening 
News. Who would think there are 
numerous laughs hidden among those 
very business-like announcements? 
But there are, and they are easy to 
find! 

We got the idea from George Ar- 
liss, the famous movie star, who will 
be seen in his latest picture, “THE 
WORKING MAN,” at the Strand 
Theatre, starting. next.=.. . 2.2... 

In “THE WORKING MAN,” Ar- 
liss is seen as a prosperous business 
man who cuts loose and does things 
he’s never done before with many 
chuckles. 

Join the “Chuckle Ad Contest.” 
' Pick a complete line from at least 
four different ads in the classified 
section and put them together so 
they make just a little enough sense 
to be funny. For instance: 

Nurses, infants, children Gov- 

ernesses 

Glad to send you a catalogue 

of its annual 
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Proposition for right man 

With green collar and right ear 

missing. 

It’s really interesting and it’s 
great fun, too! Every member of 
the family will want to join in this 
pleasant pastime so you beat them 
to it because there is a prize in 
store for the five best “Chuckle Ads” 
sent in daily. 

The Strand Theatre will present 
a pair of guest tickets every day 
this week to each of the five persons 
sending in the best “Chuckle Ads.” 
These tickets will be good to see 
George Arliss in “THE WORKING 
MAN” coming as the next attrac- 
tion; starting <2 ee 

Turn to the classified page in to- 
day’s Evening Journal and start at 
once. Read the rules carefully 
printed in the advertisement telling 
you all about the “Chuckle Ad Con- 
test.” Start today and send in as 
many “chuckle ads” as you like. 
The funnier they are the better we 
like ’em, so get started right now. 

NOTE TO EXHIBITOR: Follow 
up this publicity with daily stories. 


PATRONS’ COMMENTS 
MAILED TO FRIENDS 


While the enthusiasm for “The 
Working Man” is still fresh with 
your patrons have them express 
their pleasure in seeing the picture 
on post cards mailed to their friends. 


This can be worked out inexpen- 
sively as all it requires is a quan- 
tity of one-cent post cards. Be pre- 
pared to supply these post cards 
free to all your patrons after they 
have seen the picture. 


After addressing the card, have 
the sender place same in a_ box, 
from which the cards are later col- 
lected and mailed by you. In this 
way you can have a check on what 
is said about the picture and make 
eliminations. 


Your theatre hostess or a person- 
able usher ean be assigned to urge 
people to write about the picture. 

Use this lead copy on the post 
ecards to insure the information that 
George Arliss in “The Working 
Man” is playing at your theatre:— 


I have just seen George Ar- 
liss in ‘The Working Man’ at 
the Strand Theatre and I 
think you should see it be- 


Ce ee 


TELL EM BY PHONE 
ABOUT ARLISS SHOW 


In many localities where theatres 
have unlimited telephone service, it 
is a good idea to put the telephone 
to use in stimulating interest in 
George Arliss in “The Working 
Man.” 


Start this telephone campaign one 
day in advance of the opening of 
“The Working Man.” Call all the 
worthwhile people in your town:— 
City officials, civic leaders, profes- 
sional men, leaders of women’s 
clubs and business men. These peo- 
ple will assure you a grand opening 
and give you the benefit of good 
word-of-mouth advertising during 
the run of the picture. 


In this way you will also have 
an indication of those who will be 
present on the opening night. Fol- 
low this up with a publicity story 
in your local newspaper, mentioning 
the names of the people who will 
attend. 


Continue this telephone campaign 
during the run of the picture by 
calling everybody in town. A good 


time to do this is in the morning 


when the women are at home. Din- 
ner time, when folks are planning 
to go out for entertainment, is 
another logical time to make these 
‘phone calls.’ It’s good psychology 
to have a young lady talk to the 
men; and have a man phone the 
women. In either event, don’t make 
your talk too long. Just get across 
the fact that George Arliss is now 
playing at your theatre in “The 
Working Man” which presents Ar- 
liss in a gay, humane role and in 
the finest characterization of his en- 
tire career. 


& = 


(ee NED ART MET oran= 


JUn adhe Gn 


Most department stores conduct 
a morning radio broaceast in which 
they announce special sales. which 
are not advertised in the newspapers, 
but for which the women constantly 
listen on the air. If your local de- 
partment store has no radio hour, 
suggest that it start one in conjunc- 
tion with this merchandising stunt, 
which is designed to bring results 
to the store, as well as to your thea- 
tre. 


Here’s how to work it! After the 
department store’s announcements 
of its special sale, the store then re- 
quests the women to send in sug- 
gestions for specials which they 
would like to see on sale in the 
store the following week. As an 
added inducement for the women to 
send in their sales suggestions, the 
store offers guest tickets to your 
theatre to be awarded to the ten 
women sending in the most prac- 
tical suggestions of the day. In 
this way you get in a plug for your 
picture, theatre and playdate. 


Important Message 
to Women Shoppers 


Tune in on 
Station WXYZ 
Every Morning 
at 9 o’clock 
There’s a Big Treat 
Awaiting You! 


In selling this idea to the depart- 
ment store advertising manager, 


point out its value in getting the_ 


women to look forward to these 
radio broadcasts. It’s a great busi- 
ness-stimulator for the store and gets 
you radio publicity at the cost of 
only the number of guest tickets in- 
volved. This idea can be used from 
week to week as a general publicity 
stunt for all the pictures you play. 

To cinch the tie-up, offer to dis- 
play a card in your lobby announe- 
ing the special radio broadcast; copy 
suggested as above. 
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EXPLOITATION — 


HOW TO LAND IN THE EDITORIAL 
COLUMNS OF YOUR NEWSPAPERS 


Just as editors made his “The Man 
Who Played God,” the subject of 
praising editorials, so will “The 
Working Man,” land on the editorial 
pages, if you use the following sug- 
gestion. 

Hither have a special screening 
for publishers and advertising man- 
agers of newspapers and magazines 
to which the business leaders of your 
city should be invited, or make it 
your business to send invitations to 
the people indicated for your premi- 
ere. 

The picture contains a _ highly 
dramatic scene in which George Ar- 
liss stresses the value of advertising 
in order to secure business improve- 
ment. This Arliss speech, is going 
to make a big hit with publishers 
and editors. So much so, that they’ll 
unquestionably quote Arliss in their 
columns, 

We arranged a private screening 
for a group of these men in New 
York and it was a sensation. 


The following publicity story was 
then sent to all Publishers, Man- 
aging Editors, City Editors, and 
heads of newspaper Advertising 


Departments. A good way to 
handle your own private screening 
or invitation premiere, would be to 
date-line the story New York, and 
send a copy to the local publishers, 
editorial writers, advertising man- 
agers and city editors, with your in- 
vitation. 

Then they'll WANT to see the 
picture. 


Encourage them — also your 
Chamber of Commerce to quote what 
Arliss has to say regarding Adver- 
tising and the employment of more 
people. His dialogue is carried in 
the publicity story. 


Through this stunt, you’ll get just 


about the grandest kind of publicity _ 


for your show. 


(Use This Publicity Story) 


George Arliss Advocates 
Advertising for Business 


Members Of N.Y. F ourth Estate Impressed At 


Special Screening Of 


“The Working Man” 


Famous Actor’s Greatest Picture Bound To Have Most 
Salutary Effect Upon Nation 


A special screening of Warner Bros. newest George Arliss 
picture, ‘‘The Working Man,’’ was held recently at the New 
York offices of the producer for leading local and national ad- 
vertising authorities and publishers. Approximateliy thirty- 


five leaders in adertising and publishing fields who were 
present watched George Arliss_in his role of a big busines 
executive, rehabilitate a run-down business through the use_¢ 
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cams picture, warner 
waiver uave taken a leaf from their 
own book of business experience. 
During the past year attendance at 
Warner Bros. pictures has been 
greater, picture for picture, than 
those of any other producer. A 
large portion of this increased busi- 
ness has been due, in the opinion of 
Warner Bros., to their greatly in- 
creased newspaper advertising ex- 
penditures. 

Earlier in the year, Major Albert 
Warner, Vice President of the com- 
pany announced that larger adver- 
tising campaigns would be launched 
in connection with all Warner pic- 
tures. This is being done and the 
results justify continuance of broad- 
ened advertising on all their pic- 
tures. 

Warner executives realizing that 
it is their duty as leaders of their 
industry just as it is the duty of 
every leader in every industry, to 
take the initiative and do their ut- 
most to spread confidence and en- 
courage an early return to normalcy, 
purposely incorporated in “The 
Working Man” a straight-from-the 
shoulder talk on how to overcome 
loss of business thru advertising and 
increased sales forces. 

George Arliss in “The Working 
Man” makes one of the most dram- 
atic speeches of his long and suc- 
cessful screen career. While ad- 
dressing the sales force of a large 
shoe factory, he says: 

**“You can’t run a busi- 
ness lying down on the 
job. When a business is 
run down, that’s when 
you’ve got to spend 
money and you’ve got to 
advertise. You’ve got to 
use better material than 
you’ve ever used before 
and you’ve got to have a 
hundred salesmen where 
you used to have fifty. If 
Mr. Hartland takes my 
advice he'll double your 
expense allowance.” 

“Mr. Arliss,” said Major Warner, 
following the screening, “strikes a 
pretty good keynote for business 
eperation in these times. We proved 
with ‘42nd Street,’ that good. mer- 
chandise can be sold _ profitably 
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through wide-spread newspape 
vertising. That picture is no 
its sixth big week at the New York 
Strand and is headed for a seventh 
week. This is the first time in the 
history of the theatre that any pic- 
ture has played longer than five 
weeks. The success of ‘42nd Street’ 
is a remarkable tribute to the draw- 
ing power of newspaper advertising, 
because we opened the picture dur- 
ing the bank holiday, and are still 
running it profitably during the 
Lenten season. 

“The same story is true through- 
out the entire country. The pic- 
ture is today, the greatest grosser 
the industry has. 

“Motion pictures today,” con- 
tinued Major Warner, “are more 
than just entertainment. They are 
moulders of thought and habit. We 
know that when a man with the 
prestige of George Arliss makes a 
statement such as he does in “The 
Working Man,” it is going to have 
a most salutary effect upon the 
American business man, and convince 
him of the value of increasing news- 
paper advertising. 

“Because it is our earnest desire 
to cooperate with the newspapers 
and other moulders of public opin- 
ion, in their efforts to hasten the 
return of prosperity, we are lifting 
copyright restrictions on the George 
Arliss statement in thé picture, and 
are freely giving publishers per- 
mission to quote Arliss editorially 
or otherwise.” 

Among those present at the screen- 
ing of “The Working Man,” were 
Allen B. Sikes and Mr. Pastore of 
the American Newspapers Pub- 
lishers Association; Messrs. Steel, 
Brooks and Pitman of the Scripps- 
Howard papers; Mr. W. F. Brooks 
of the Associated Press; Don 
Bridges, Adv. Director of the New 
York Times; Mr. Factor of the 
N. Y. Sun; Joe Bolton and D. Mor- 
ris Jones of the Advertising Club; 
Mr. Peterson of Printers’ Ink; as 
well as representatives from Paul 
Block’s office, the World Telegram, 
The Herald-Tribune, Editor & Pub- 
lisher; Business Week; Sales Man- 
agement and Advertising & Selling, 
in addition to advertising managers 
and managing editors of practically 
every New York newspaper. 


AD WRITING CONTEST FOR 
EXTRA NEWSPAPER SPACE 


In ‘‘The Working Man,’’ George Arliss is a firm believer 
in modern business methods and strong advertising. Students 
of advertising and selling will derive a great deal of benefit 


from the picture. Therefore, 
opportunity for an ad writing 


this point offers an excellent 
contest to be conducted among 


students attending business colleges, universities and high 


schools. 

The idea of the contest is 
and copy-writing compete in sub- 
mitting the best planned and written 
advertisement on George Arliss in 
“The Working Man.” Arrange with 
your local newspaper to run the ad 
receiving first prize, one day during 
the run of the picture, using this 
heading at the time the ad ap- 
pears:— 


“FIRST PRIZE ADVERTISE- 
MENT PREPARED BY JOHN 
DOE OF BLANK’S BUSINESS 
COLLEGE IN THE INTER- 
COLLEGIATE AD WRITING 
CONTEST SPONSORED BY 
THE EVENING TIMES IN Co- 
OPERATION WITH THE 
STRAND THEATRE.” 


Offer cash and guest tickets as 
prizes; appoint the faculty mem- 
bers and a representative of the co- 
operating newspaper to act as 
judges. 


HOW TO PLAN THIS CONTEST 
1.—Plan this contest at least two 
weeks in advance of your opening 
of “The Working Man.” Enlist the 
cooperation of college professors and 
teachers of all business colleges, 
universities and high schools. A 
personal visit to this group is the 
best way to attain this end. Point 
out the fact that the picture was 
enthusiastically received by the 
leading advertising and newspaper 
executives at a special screening re- 
cently held in New York, which 
was also attended by representatives 
of the leading advertising trade 
journals such as Printers’ Ink, Ad- 
vertising and Selling, Editor & 
ther 9vqd others. 
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to have students of advertising 


“2.—Post announcements on the 
bulletin boards at all colleges and 
schools participating. Arrange with 
the teachers to make an announce- 
ment to their students. Distribute 
heralds giving details» about the 
contest, prizes, rules and a _ short 
synopsis of the story of “The Work- 
ing Man.” 


3.—In order that every contestant 
properly familiarize themselves with 
the story and action of the picture, 
they should first see the trailer on 
“The Working Man” during the time 
you run it at your theatre. Ad- 
vertise this on the heralds and bul- 
letin board announcements. 


4.—Have the cooperating news- 
paper run daily stories on the con- 
test. It will make a good feature 
for the page carrying school news. 


5.—The contest should end about 
three days before the opening of 
“The Working Man” at your thea- 
tre in order to give the judges 
ample time to decide the winners. 
The announcement of the winners 
should be made on the opening day 
of the picture with a big story on 
the front page of the cooperating 
newspaper. 


6.—The entire set of prize-win- 
ning advertisements may make an 


interesting window display for your — ~ 


leading department store. School 
supplies and wearing apparel may 
be included in this display. Be sure 
to add stills and cards advertising 
George Arliss in “The Working 
Man” plaving at vour theatre 


} 


USE GEORGE ARLISS QUOTATION TO 
PROMOTE CO-OPERATIVE AD PAGE 


Undoubtedly your past experience proves that cooperative 


advertising pages have always been a boon to business, both for 
yourself, the advertisers and the cooperating newspaper. ‘‘The 
Working Man”’ presents an excellent opportunity for you to 
secure a full page advertisement in your local newspaper be- 
cause of the modern business methods and strong advertising 
campaigns advocated by George Arliss in ‘‘The Working Man.’’ 
It is not necessary for merchants to stress the bargains they 
have for ‘‘The Working Man.’’ But they should advertise 
their merchandise for the values they offer. 

In this connection your local newspaper should devote a 
streamer headline across the full page with copy along these 
lines: --— . 

“BUFFALO’S LEADING MERCHANTS AGREE WITH GEORGE 
ARLISS IN “THE WORKING MAN” NOW AT THE STRAND, 
THAT THE WAY TO QUICKEST BUSINESS RECOVERY 
IS TO OFFER 


“BETTER VALUES THAN EVER BEFORE” 


Be sure that your own ad is given plenty of prominence 
on the page. 
e 


CLEVER BROADCASTING STUNT 
GETS EVERYBODY TALKING 


There is nothing more convincing that word-of-mouth ad- 
vertising. George Arliss in ‘‘THE WORKING MAN’”’ will 
earn just that kind of advertising for you. In fact you can 
count on everybody who sees the picture to go out and actually 
rave about it. 


Now for the most effective way to capitalize on this valu- 
take the idea recently used by 


able type of advertising. Let’s 
Warner Bros.’ Hollywood Theatre in 
Los Angeles on the opening night 
of “42nd Street” which turned out 
to be a great business builder as 
well as getting favorable comment 
in the newspapers. The idea was 
to get the patrons themselves to 
broadcast their own comments from 
the lobby of the theatre, while the 
effects of the picture were still with 
them. Once you get the ball rolling 
and by-standers see others are broad- 
casting, it will be easy to get them 
to follow. 

Arrange with your loeal broadeast- 


ing station to carry this feature. In 


the lobby of your theatre, have the 
radio announcer carry a small micro- 


phone — one that could be attached 
to the announcer’s coat lapel. In 
this manner the announcer’s intro- 
ductions and the patrons’ comments 
may*be carried on as a_ personal 
conversation. 


To plant this idea carry a short 
announcement on your screen and 
in your lobby. Have several aides 
on hand to induce the people to say 
a few words about the picture. Be 
sure to get the dramatic critics, 
business men and society people to 
voice their opinions. You will soon 
find that this idea will develop into 
a popular lobby attraction, which 
can be repeated from time to time. 
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EXPLOITATION 


PUBLICIZE NAMES OF THOSE 
ATTENDING OPENING NIGHTS 


What’s in a name? A great deal, 
especially when it’s used for good 
publicity purposes. As everyone 
likes to see his name in print, it’s 
a great idea to publicize the names 


of the more important people who 
attend your first night showings of 
every picture. 

Start this idea with George Ar- 
liss in “The Working Man.” On the 
day following the opening, display 
a l-sheet or 40 x 60, listing the 
names of the more important people 
in your town who have attended. 
Doctors, lawyers, business men, poli- 
ticians, society women; even house- 
wives who are ardent movie fans, 
and the popular private citizens, are 
good names to list. Use this sug- 


gested heading or one like it: THE 
BEST PEOPLE IN TOWN AT- 
TENDED LAST NIGHT’S OPEN- 
ING PERFORMANCE OF GEORGE 
ARLISS IN “THE WORKING 
MAN.” 

You'll soon find that many more 
people will attend your opening 
nights just to get their names 
listed among the more important 
people in your city. 

The same idea should be used in 
the newspaper publicity you send 
to the newspapers. Include the list 
with the review of the picture, if 
possible. Every editor knows the 
value of using local names to gain 
more readers’ interest. This is one 
stunt both newspapers and patrons 
will go for. 


@ 
GET EXTRA DISPLAY SPACE 
WITH INTERESTING STILLS 


The lobby enlargements repro- 
duced elsewhere in this merchan- 
dising plan, show George Arliss in 
informal scenes and make interest- 
ing display material. It is suggested 
that you use these enlargements and 
the regular 8x10 stills from the pic- 
ture together with the following 
copy: 

GEORGE ARLISS BREAKS LOOSE 
IN “THE WORKING MAN”—SEE 
HIM DO THINGS HE’S NEVER 
DONE BEFORE! HE’S A RIOT! 


BETTE DAVIS STILLS 
Bette Davis who plays the lead- 


ing feminine role in “THE WORK- 
ING MAN” wears a number of 
striking gowns and other attire ap- 
propriate for every time of the day, 
ineluding a bathing costume. Her 
entire wardrobe has been designed 
by Orry-Kelly, famous Hollywood 
and Parisian stylist. The stills will 
make interesting material for win- 
dows in your local ladies’ apparel 
shops. Your local exchange can 
get these stills for you direct from 
Warner Bros. Still Department. 
Order numbers: 207, 359, 361, 364, 
367, 370, 373, 376, 378, 382 and 384. 


sS 
TRICKY BILL POSTING SURE 
TO GET PLENTY ATTENTION 


This is the time of the year when 
a great many people spend most of 
their time out-doors. 
this out-door population by using 


ay 


Cash-in on 


you will create in “THE WORK- 
ING MAN.” 

A good trick, bound to get a lot 
of attention, is to post the illustra- 


tion on the_one.sheet. wn-sid 
ae a1 
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MAKE YOUR SHOW IMPORTANT WITH 
A SOCIETY BENEFIT OPENING 


If you haven’t used the society 
opening idea for a long time, the 
George Arliss picture is especially 
appropriate for such an event. 


Enlist the cooperation of a local 
civic or charitable women’s club to 
sponsor a benefit for a worthwhile 
cause, such as a community chest 
for unemployed, milk fund for needy 
children or money to be used for 
poor kiddies’ vacations. 

Print a special allotment of tick- 
ets to be sold by the sponsors of 
the benefit — these tickets to be 
sold at special price above your 
regular admission price for the 
opening night only. The amount of 
money taken in above your regular 
admission goes to the charity. 

Have yourself appointed on the 
committee to handle the publicity 


& 
TIE-UP WITH LOCAL DEALERS 


and advertising of the benefit. In 
this way you will have every ad- 
vantage to inelude George Arliss 
in. “THE WORKING MAN” in all 
the advertising and publicity. 

In order to get a large attendance 
at your theatre on the opening night, 
and to insure the success of the 
benefit, announce the special 
society opening and benefit on your 
screen and in the lobby. Send out 
special stories to the newspapers 
listing the people sponsoring the 
benefit. City editors will consider 
this a good news story and you will 
be given front page space. 

Be sure to include copy pertain- 
ing to George Arliss in “The Work- 
ing Man” in all publicity you send 
out. Pick up such copy from the 
publicity stories in this merchan- 
dising plan. 


FOR WEEKLY PHOTO DISPLAYS 


The idea of planting photos in 
dealers’ windows can be developed 
into a real worthwhile medium to 
advertise every attraction you play. 

Here is the plan: Make a survey 
of dealers who use some form of 
news-flash or photographs to attract 
attention to their respective window 
displays. You will find many desir- 
able windows available, such as, 
jewelers, cleaners and dyers, shoe 
stores, novelty shops, beauty parlors 
and barber shops. Other good loca- 
tions may be found at stores that 
empty their windows of merchandise 
after business hours, on Sundays 
and holidays. 

Call on these merchants personal- 
ly. Carry with you a number of 
small frames large enough to hold 
an 8x10 still or the regular 11x14 
window ecard. The credit line on 
the still or 11x14 is sufficient to ad- 
vertise your picture; and a small 
ecard in the u left-hand corner 


and may develop into a_worth- 
while tie-up; secondly, you will do 
much better in attaining your pur- 
pose and secure better locations by 
spending an hour or two each day 
planting these stills yourself. 

Offer the merchant a pair of guest 
tickets to see the show at your 
theatre once every week, as long as 
he displays the frame with the still 
you supply in a conspicuous place 
in his window. Point out that the 
small size of the frame will not oc- 
eupy much space, but will attract 
a great deal of attention to his 
window. Day by day you can add 
to the list and have the changes 
made by your assistant or a com- 
petent usher. In this way you will 
have a regular check on the mer- 
chants who give the photos good dis- 
play; and you can add or cancel 
locations as you go along. 

In the event that your theatre 

ns mote than two pictures each 
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Take a look at the litho poster|spot them among the correctly : 4 
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NOVEL BEER AND SOFT DRINK PAD 


A special beer coaster 
has been prepared which 
because of its attractive- 
ness and usefulness will 
make a great hit. - Pad 
bears theatre imprint. 
Give them to patrons, 
place them in beer par- 
lors and soda fountains. 
Printed in red on spe- 
cial heavy white com- 
bination blotter and 
cardboard stock 3% 
inches wide. Price in- 
'ecluding imprint, is as 
follows: 


Drink a Toast 
to the Greatest 


GEORGE 


RLISS 


of Them All in 


SPECIAL STAR 
LOBBY BLOW-UPS 


Special enlargements of 
George Arliss and Bette 


Davis are available to you. TheWorking M an 3 + ey per : 
ee per 


Made in regular 1-sheet size 
(28x42) and mounted on 
heavy beaver-board, they 
can be had either in black- 
and-white or beautifully 
colored. 


FINE ARTS THEATRE 
MAY 21-26 


Order direct from 


ECONOMY NOVELTY 
COMPANY 


239 West 39th Street 
New York, N. Y. 
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ATTENTION GETTING 
STREET BALLYHOOS 


- GEOMRGE 
PRICES: If you go = a oe stunts, 
here are a couple of ideas you can 
—— = work out with good results. Get a A 

$3 ll 1 dignified looking man dressed up in 
Sears" ge cut-away coat and high silk hat 
F.O.B walking the streets with a dinner 
New York pail. Instead of striped trousers 
have him wear over-alls or old work- 

Not at ing pants. A sign on his back ad- : "TH os 
exchange vertising George Arliss in “The 


Working Man” at your theatre com- 
pletes the general effect to attract 


WORKING 


Order from 


Photo-Color : lot of attention and get many MAN’ 
° aughs. 
Studios The other idea is to place a row . 
220 W. 42nd boat on a truck and have a man ) 
Street sitting bare-footed in the boat in the 
act of fishing. This layout can be Pe ee “ 
New York copied from one of the stills in the foes ene eae a? 
regular set you get from your ex-|inches, on heavy canvas. 
e change. Signs announcing George 45c Each 2d 


Arliss in “The Working Man” play- 
ing at your theatre should be placed 
all over the truck. 


MORRIS LIBERMAN 
729 B’way, New York, N. Y. 
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EXPLOITATION 


How BETTE DAVIS got her start 


in pictures 


Read 
the absorbing story 


in this month’s MODERN 
SCREEN 


Biggest and Best of All Screen Magazines =, 


= lO* 


See Bette in her latest picture~ 


ones with the man who helped 
her to success 


GeorGE ARLISS 


“THE WORKING MAN 
at the 


Theatre 
Week of 


FOR STORE 


Detailed arrangements have been made with 1,200 Kresge, Kress and W. T. 
Grant Stores for an effective, costless co-operative display on “The Working Man.” 


The June issue of Modern Screen Magazine carries a lengthy story dealing 
with Bette Davis and how George Arliss helped her in her movie career. The 
July issue of Sereen Romances carries a complete fictionization of the story which 
you have full permission to reprint providing you credit the Magazine with the 


line: REPRINTED WITH PERMISSION OF SCREEN ROMANCES MAGAZINE. 


Managers of all the stores involved in the agreement have been advised to 
co-operate to the fullest extent on-any idea which would result in mutual benefit. 
The accompanying poster suggestions show one method of tie-up. In a previous 


“PATRON LETTER Wilh A NEW =) PLANT 


SLANT, GOOD FOR BUSINESS 


Here is a ecracker-jack letter to send to your regular mail- 
ing list, either in letter form or printed on a post card. It is 
also a good idea to include this copy in your program and on 
all the heralds you distribute. 

Dear Patron: 

! have a confession to make. 
I had what I considered a very fine picture booked as 
the next attraction at the Strand Theatre, (starting date). 

But I am not going to show it to you, because — 


| HAVE FOUND A FAR GREATER PICTURE to 


3 Chain Stores Magazine Tie-Ups Offer Costless Window Displays 


2 ao THe 


MAGIC SQUARE 


sy 
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| 


_ | GEORGE ARLISS 
| will be here with her 


in : 
“THE WorKING MAN | 


( (ne Week of 
Ae 


Don’t Miss ee oe 


AND READ the absorbing story of Bette's career 
In this month’‘s 
MODERN 


SCREEN 


Bi iggest andBest of All Screen Magazines 


THE MAN 


who gave BETTE DAVIS 


her chance in pictures 


a 


ee 


FOR LOBBY 


arrangement of similar nature with the Kresge stores, theatres printed block L1x15 
cards telling of the playdate and magazine article. Besides their own window dis- 
play, Kresge distributed the signs at hotel and corner news-stands, which netted a 
wide circulation at choicest locations. 

Copies of the Magazine article and fictionization will be supplied by local 
store managers on request. They are waiting for word from you — communi- 
cate with them at once! 

Any additional information desired will be given immediate attention if 


addressed directly to: Miss Pearl Honig, Circulation Department, Modern Screen 
Magazine, 100 Fifth Avenue, N. Y. 
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GREAT LOBBY DISPLAY COPY 
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Below are given several punch 
dialogue lines taken right from the 


picture. ‘The scenes fitting this 
dialogue are included in the regular 
set of stills available at your ex- 
change. 


panying copy in your lobby and on 
the front of your theatre. 

The lines together with the stills 
can also be used to great advantage 
for a special herald or throwaway; 
or the lines alone can be substituted 
for some of the copy in the regu- 
lar ads. 

Here are the punch lines together 
with the number of each still: 


A good way to make use of this 
dialogue is to have the stills en- 
larged and displayed with the accom- 


STILL NO. 
take its place! 22. ARLISS: “Remember this is a fight to the finish — and 

I pledge my word that GEORGE ARLISS in “THE we’re not fighting with kid gloves on!” 

WORKING MAN” is one of the finest pictures we have 33. ARLISS: “Youth is a rotten alibi for the kind of life you’re 
ever offered you. leading!” 

Not since “The Millionaire” have I enjoyed an Arliss 15. ALBRIGHT: “DPve tried so hard not to let you interfere with 
performance so thoroughly ... And not in years has there Cat Nosry Cut 1sc Mat se oa i ie danas sic ry Pm Ke if Pa aerrene ff 
been a screen story so gay, so cheering, so entertaining for i a SR ph A a lig oR RT Edens oo a 

ee a of you get. Lead your filthy life and drag your sister down 
all as THE WORKING MAN. : So successful have the magic with you. I’m through!” 

I believe you will thank me for having urged you squares proved in exploitation of 
not to miss it. ® 


THE MANAGER 


other pictures that another is sup- 
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